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EDITORIAL 


See 


If you're feeling appalled by materialism 
this holiday — or you’re just low on cash, 
but high on good will — here are some 
genuine gifts you could give (they’rein very 
rare supply!): 

1) TIME. Be considerate of others — 
include stamped, self-addressed envelopes 
ifyou write to any professional, and requests 
should be quick and easy to fulfill. For 
instance, just imagine how many letters, etc. 
someone suchas Stephen King mustreceive; 
it’s not realistic to expect much ofa reply, if 
any, when you consider he’s got to take time 
to write his books, run his business, be with 
his family. Time is the one thing that’s 
precious —for everyone. Be considerate in 
any and every way you can, not to take it 
away from your favorite creative folks —or 
anyone else. Give the gift of time. 

2) GRATITUDE. If anyone has helped 
youor inspired you or taught you or done you 
a good turn, large or small — thank them. 
This goes for professionals as well as fans. 
It costs you nothing and yet it’s worth so 
much. Give the gift of gratitude. 

3) QUALITY. Always give quality — 
whether in terms of time, if you’re being 
paid to do a job or just volunteering help; if 
you’re writing or drawing, publishing or 
distributing or retailing; if you’ re with friends 
or family. If anything’s worth doing, it’s 
worth doing well — give the gift of quality. 

4) OPPORTUNITY. Whenever you have 
thechance to giveanyoneelsean opportunity, 
to help or further someone’s goals — do it. 

5) THE BENEFIT OF THE DOUBT. It’s 
easy to ascribe unsavory motives to those 
with whom you don’t see eye to eye — and 
conveniently self-serving. Take the high road, 
try to imagine and understand their point of 
view — give others the benefit of doubt, 
don’t rush to condemn. 

What gift would I most like to receive —? 
TIME. Lots of quality time, fun time, good 
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times with friends. What giftdoImostneed? | we shake the mailbag 


Probably patience. But I’m happy with any 
of the other gifts listed above: gratitude, 
quality, opportunity, the benefit of doubt 
from detractors. Hey, I’ll even settle for 


IRM | on 
ney! Tuoi by 
ii ee al ei Ate ss hm 


“When I sold my first cartoon — I was 13. My 


FERD 


JOHNSON 


Here’s our interview subject, 
proudly displaying his 
newly-won Inkpot Award. 
(Ferd is the one on 

the right.) 


t’s just about ten decades now 
that comic strips have been a 
part of our daily papers. 


Through seven of those decades, Ferd 
Johnson has been creating them. In 
August, 1993, Ferd received the Inkpot 
Award for lifetime achievement in the 


field. In a three-part interview, he shares ® 


just a few of his memories of a lifetime 
with American comic strips . . . 


SHEL DORF: We're in Newport Beach, 
California, in the home of Ferd Johnson, 
who has an all-time record as a 
cartoonist. Ferd, how long did you work 
on the MOON MULLINS strip? 

FERD JOHNSON: Since 1923. That’s 
68 years. 

SHEL: Now, that’s an all-time record. 


How did you get the job working for 
Frank Willard on MOON MULLINS? 

FERD: I think I should start by telling 
you when I sold my first cartoon. I was 13 
and I sold it to a trade journal, and after 
they bought one each month for three 
months, in payment for them they sent me 
a gold watch. After that I did one a month 
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for this outfit. My dad said, “There must 
be money in this business,’ so he got me a 
correspondence course from Cleveland 
—I think it was for twenty bucks — the 
Landon School. When I went through that 
he got me one with the Federal School in 
Minneapolis. I went through that one — 
at this time I was about 17 — so my dad 


Allartwork accompanying this interview CopyrightO1993 Chicago Tbune. 
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Ferd Johnson, whose two-thirds of a century on MOON MULLINS stands as the longest stint any creator 
ever put in with any American comic strip, wrote and drew this Sunday episode in 1959, 
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“Willard’s ideas were thrown in the trash, but you’d see 


This promotional piece, which the syndicate sent out to newspapers, gives a concise 


rundown on the MOON MULLINS characters. 
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says, “okay, go to college, or whatever 
you want.” I chose art school, the Chicago 
Academy of Fine Arts. It was a big jump 
from a town of 300 people to Chicago. 
SHEL: What town were you born in? 
FERD: A little town called Spring Creek, 
Pennsylvania, 60 miles inland from Erie, 
at the foot of the Alleghenies. It’s 
beautiful country, but there wasn’t 
anything there for an artist, so J lit out for 
Chicago. 
SHEL: Tell me about the drawings you 
did when you were 13, your first draw- 
ings. What were they about? 
FERD: They were for a railroad station 
agent magazine — sort of political 
cartoons. In a way, they upheld the agents 
as having too much work and so on, so 
they went for that. 
SHEL: What made you do these car- 
toons? Was it an open competition? 
FERD: No. But I did enter a contest in the 
Erie DISPATCH-HERALD and won it 
when I was about 12. I was so excited 
about this that I immediately started 
drawing like mad — sketching and all that 
sort of stuff to learn how to draw. There 
was an old cartoonist by the name of Art 
Bristow who lived in the next town who 
heard I could draw, and he was starting a 
new magazine. It was a little magazine, 
the size of READER’S DIGEST — the 
first magazine that ever came out like 
that, only he wrote it all himself. A year or 
two later, these guys in Pleasantville, 
New York, started the same thing, the 
same size and everything, but they stole 
everything they put in there. That’s how 
READER’S DIGEST started. It was just 
reprints, but later on they were sued and 
they had to start paying for the reprints. 
But this little magazine was called THE 
HAYRAKE. It was very cute and, like I 
say, this guy wrote the whole thing. He 
hired me to do posters and stuff like that to 
go around for the newsstands. He didn’t 
pay me much, but he was an artist and we 
used to go out sketching together. I think 
that helped a lot. Later on, Frank King, 
who drew GASOLINE ALLEY, got me 
aside one time when I had just started with 
Willard, and he said, “Ferd, if you want 
to learn how to draw, get yourself a 
sketchbook and go out and draw 
everything you see. Go up and down an 
alley and draw ash cans, telephone poles 
.. anything, then go back home and try to 
duplicate it from memory. Then go back 
and check it out. Keep going back and 
forth and, within three or four trips, 
you’re going to know how to draw those 


SHEL: Did you have any skills at 
writing at this point? 


FERD: None whatsoever. I thought I 
could make sense, but that’s about all. 
SHEL: Were you on your own when you 
went to Chicago, or did your foils move 
there with you? 

FERD: No, no. I went there by myself. 
And that was an exciting town on those 
days. Al Capone and all those guys were 
there. 

SHEL: What year was that? 

FERD: 1923. 

SHEL: This was just two years after 
Chester Gould had done the same thing. 
So it’s Chicago in 1923, and you're a 17- 
year-old kid from a small town. What’s 
the first thing you did? 

FERD: I went to a movie, I guess, and I 
found out you could eat at an automat very 
cheap. 

SHEL: You had a cardboard suitcase? 
FERD: (Laughter.) No, it was an 
excellent straw suitcase, and a trunk with 
wooden braces all around it. I went to a 
rooming house there with two other guys 
for five bucks a week. The school set me 
up there. But then when I went with 
Willard I was in the bucks — I was 
making $15 a week then. 

SHEL: How long did you stay at the 
Chicago Academy of Fine Arts? 

FERD: | got kicked out in two months. 
SHEL: Why? 

FERD: A guy at the Academy knew 
Willard from way back, and he asked 
Willard to come up and teach a class. So 
Willard came up and he stood it for two 
weeks, two Saturdays. Well, I was there, 
and when he looked over everybody’s 
work, he came to mine and invited me up 
to the Tribune Tower — it was the old 
plant then, before the tower went up. 
SHEL: Before the Gothic building? The 
winner of an architecture contest? 
FERD: Yes. So, I think I beat him back to 
his office because I was so anxious to get 
there. And I went and watched him work 
for a couple of weeks. I sat on one of these 
old steam heat things that was sharp on 
top until I had creases on my butt! And he 
finally turned around and said, “Ferd, if 
you’ re going to keep hanging around here, 
I’m going to put you to work.” So he did, 
at $15 a week. 

That was all I needed. I went to a 
YMCA for five bucks a week. It was great 
living. It had a swimming pool and all that 
stuff. And I had ten bucks left over to 
blow on food. That won’t get you a meal 
nowadays. 

SHEL: Now, you started with Willard in 
late 1923? 

FERD: The fall of '23. Willard started 
MOON in June and I was working for him 
within two months — about August. 


SHEL: Had he done anything before 
MOON MULLINS? 

FERD: Yes. He came from the Hearst 
outfit. He had done a strip there called 
THE OUTTA LUCK CLUB, which he 
hated. He went into the army in World 
War I, and when he came out, Billy 
DeBeck, who was a friend of his, was 
with the Hearst outfit, doing BARNEY 
GOOGLE. Billy invited Willard to stay 
with him, and he got him a job with King 
Features. 

SHEL: Was this in New York or 
Chicago? 

FERD: New York. So, in those days they 
had to submit their ideas to a guy named 
Bloch — the comics editor. Every guy, 
including Willard, had to submit the six 
daily ideas. Willard would go up there, 
and Bloch would read these things over 
and toss them in the wastepaper basket, 
which hurt Willard very much. In fact, 
later on he got damned sore about it. And, 
the thing is, you would see them come out 


them in George McManus’ strip a couple of weeks later.” 


in George McManus’s strip a couple of 
weeks later. Bloch would feed these ideas 
to George, who was the star man. Later on 
they became good friends, but then it 
made Willard so damn sore that he had a 
couple of drinks, went down there, and let 
him have one — knocked him right on the 
floor. He knew he was going to get fired 
for doing that, and he did, but the story got 
around to Captain Patterson, who was 
just starting THE NEW YORK NEWS, 
and he had been wanting a “tough” strip. 
All his strips were very nice and sweet, 
and when he heard about Willard 
knocking the hell out of this guy he said, 
“There’s my man!” and he called him in. 
That’s how MOON MULLINS got its 
start! 

SHEL: That's great! So he moved to 
Chicago and he was teaching at an art 
school, where he discovered you. What 
was your first work in those days? What 
did you do? 

FERD: Lettering, and then backgrounds. 
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Little-known fact: Two of the major characters of MOON MULLINS first met in 
jail! In this 1928 episode, written and drawn by strip creator Frank Willard, 


Emmy and Mamie lay eyes on each other for the very first time. (Of course, in 
Emmy’s case, it was merely a dreadful misunderstanding.) 
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“Frank King claimed he could make a cartoonist of anybody.’ 
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A new neighbor gives the gang at Emmy’s boarding house a chance to show how they interact, in this pair of 1951 MOON 
MULLINS strips. Although Frank Willard’s signature is affixed to them, these strips were written and drawn by Ferd. 


And gradually I got to inking in the 
figures, until I could do it all. I was with 
him for 35 years before he died, but the 
last ten years he couldn’t work — he was 
in poor health — and I was doing it for the 
last ten years that I was with him, so when 
the change came, there was no difference. 
But, the minute my name went on it and 
Willard’s came off, 25 papers dropped it. 
That shows you the power of a name. 
SHEL: Were there any real-life 
counterparts to Lord Plushbottom and 
Emmy? 

FERD: No. There was a character in 
MUTT AND JEFF, Cedric or something 
like that — a skinny guy. He was an 
Englishman and I guess the Captain liked 
him, so he asked Willard to do an English 
lord. So he did Plushbottom, who turned 
out to be a real lord, but down on his luck. 
He needed a cheap boarding house to live 
in, so he went to Emmy Schmaltz’s 
boarding house, and later on decided he 
could save more money if he married the 
landlady. She was willing because she 
wanted to be called Lady Plushbottom, so 
that’s how that started 

SHEL: How did Moon Mullins himself 
originate? 

FERD: In those days, during Prohibition, 
“moonshine” was a big word, so Captain 
named him Moonshine, which was 
shortened to Moon. 


SHEL: And he said he wanted a tough 
character. Wasn’t Moon a prizefighter, 
or something like that? 

FERD: He was a pool player. That was 
how he made his living. He was a pretty 
good gambler — penny ante stuff. 
SHEL: Patterson was a great one for 
adding little ingredients to the kettle. 
FERD: He was a genius! 

SHEL: We've never seen anybody, since 
he died, who's had that touch with comic 
strips, have we? 

FERD: No. Patterson would come down 
to our office, stick his feet on our desk, 
and talk for hours. He just loved to talk 
about cartoons. He would suggest ideas, 
and a lot of them were very good. 
SHEL: Now, did you guys do work for 
the newspaper as well, like spot cartoons 
or anything like that? 

FERD: No, they had an art department 
where they did the typical, run-of-the- 
mill cartoon stuff. 

SHEL: Who worked in the TRIBUNE 
offices, in your cartoon room? 

FERD: Next to Willard, who was down 
at the end of the hall, was Frank King, 
who did GASOLINE ALLEY, and his 
assistant, a guy named Sals Bostwick, 
who did something called HEROES OF 
THE WEEK, which Hearst liked. 
Hearst hired him away, but shortly after 
that Bostwick died. But Frank King 
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always claimed he could take anybody 
and make a cartoonist out of him, even 
with no talent at all. He wanted to prove 
it, so he went up to the syndicate office 
and picked out a shipping clerk and 
invited him to come down. That was Bill 
Perry, and he made Bill Perry a 
cartoonist. He carried the pages on for 
quite awhile after King, until Dick 
Moores came along. 
SHEL: That’s incredible! What was 
King’s procedure? How did he do it? 
FERD: He just made the kid draw 
stantly. Sketching like I told you. Out 


Sketching everything. 


SHEL: Who else was in the department 
then? 

FERD: Carl Ed, who did HAROLD 
TEEN, was in the next office, and with 
him was Gaar Williams, who was a great 
cartoonist. Two or three doors down was 
Sidney Smith, THE GUMPS. Harold 
Gray was his assistant before he had 
ANNIE. And I was in there. I had 
something going before ANNIE. I wanted 
to be a cartoonist, too, so . . . all the heads 
of the TRIBUNE — editors and such — 
would play deck tennis right next to where 
we worked, out on the roof, and they had 
to climb over my desk to get there. Well, I 
made damn sure I had a cartoon there 
every time they came through! Finally one 
day Patterson saw it and said, “I think 


a 
“Chester Gould used to come up with a new strip every week. 


you can do a Sunday page.’ So he 
accepted six of them. CON CARNEY 
THE COP he called it. It was a cop strip. 
Well, after about six weeks he called me 
up to the office and said, “I don’t think 
that’s the one for you.” I was one 
disappointed kid. But he said, “What I’d 
like to have you do is a cowboy strip.” He 
loved cowboys — went to every cowboy 
picture that ever came out. He had me do 
TEXAS SLIM, which he named — he 
named all the comics. It ran for a couple of 
years, until Patterson — still nuts about 
cowboys — went out to Wyoming to a 
ranch. He got on a horse, but the horse 
bucked and threw him off. It damn near 
broke his neck! He came back madder 
than hell and threw me out of the paper. 
(Laughter.) Later it started again and ran 
for 18 years, until I took over MOON 
entirely. It was too much work for one 
man to do both strips, and I didn’t have an 
assistant. 

SHEL: I've seen some of those early 
TRIBUNE papers. In the ‘40s, when 
comic books were coming out, the 
TRIBUNE printed a little comic booklet, 
so they could advertise a free comic book 
in the Sunday section. Didn't TEXAS 
SLIM appear in that format? 

FERD: Yes. There were four comics, I 
think, or maybe six. BRENDA STARR 
was one, and two or three others. It didn’t 
last, but BRENDA lasted, 

SHEL: I remember TEXAS SLIM 
because I had some of those little 
sections. And, of course, it ran in the 
DETROIT FREE PRESS as well. 
FERD: Yeah, and when that happened — 
DETROIT FREE PRESS came out in the 
1930s — they took one of my pages called 
LOVEY DOVEY. I was elated, so I went 
out to Chet Gould’s house to brag about 
this, and he said, “Well, I got something in 
there, too!” It was DICK TRACY, 
SHEL: Can you tell us a little about 
when you first met Che — Chester” 
Gould? 

FERD: Well, he used to come up there 
with strips trying to get in the TRIBUNE. 
Iwas way down at the end of the hall, and 
he said he used to come up there and envy 
me when I was making 15 bucks a week. 
He was on the CHICAGO AMERICAN 
where he did something called 
FILLUM’S FABLES. He was a very good 
artist, but he kept submitting stuff to 
Captain Patterson for several years, at 
least, and he got turned down every time. 
He finally hit on this detective thing. 
Patterson bought it, and it went to town. 
SHEL: Chet’s daughter, Jean, has those 
strips that he submitted. I saw them last 
June. She put about six of them up in the 


When Ferd’s long-running strip, TEXAS SLIM, was first solicited by the syndicate, 
Ferd was still being promoted through his connection with mentor Frank Willard. 
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Chester Gould Museum in Woodstock. 
There was a lawyer strip, two girls 
running a dress shop, a little western 
strip, little boys and little girls doing 
funny things... and she has those 
originals to this day. And she also has an 
album of his rejection letters. 

FERD: (Laughter.) Oh, boy! I bet he had 
a lot of them! 

SHEL: It's a thick binder! 

FERD: That guy would come up with a 
new strip every week. He was a bulldog at 
it. People used to laugh at him around 
there — I mean other cartoonists. They’d 
say, “Here comes that would-be 
cartoonist.” 

SHEL: So, anyway, your strip, LOVEY 
DOVEY, ran in the DETROIT FREE 
PRESS? 

FERD: Yes. It ran in the FREE PRESS, 
or whatever paper that was, and when it 
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folded the comic folded, but he kept 
DICK TRACY. 

SHEL: Oh, you're referring to the 
DETROIT MIRROR, which is a tabloid 
Bernard MacFadden had started in 
competition to the NEW YORK DAILY 
NEWS. 

FERD: Right! I think it only lasted a year 
or so. 

SHEL: That's where DICK TRACY 
started and that’s where your strip 
started, too. And when that folded, the 
FREE PRESS picked up both strips. 
FERD: And TRACY went to town! 
SHEL: What do you think the secret of 
DICK TRACY '’s possibility was? 

FERD: It was well thought out. He knew 
what he was doing. He went to North- 
western Police Academy for a year or two 
and studied inside police work. He really 
went all out for it. 


FERD JOHNSON 


People would laugh and say, ‘Here comes that would-be cartoonist.” 
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Ferd did comics-style advertising art for several clients. The one above was 
syndicated among several small, local dairies. It was published in 1938. A sample of 
TEXAS SLIM appears below. Shown here is the strip for Sunday, June 15, 1950. 


SHEL: Now, wasn't it the policy to work 
in the TRIBUNE building? 
FERD: Yes. 
SHEL: How did you dress? Was it suit 
and tie, or a white shirt, or what? 
FERD: I think everybody had a tie on in 
those days. 
SHEL: I've seen pictures of the guys 
then and they seem to take a little more 
formal approach. So when you worked in 
the office you always dressed up a little 
bit? 
FERD: We always did. And Sid Smith 
. my God, he’d have a wing collar, 
derby hat. He used to live within a block 
of where I did when I moved out of the Y 
to a small hotel, and he would go down to 
the office in his Locomobile, wide open. 
He would sit in the back seat with his 
wing collar, derby hat, and camel skin 
coat. He’d have a cane, and he would 
squirt tobacco juice out the side! So 
everybody got to know him. 
SHEL: THE GUMPS was real 
Americana. It was known and loved all 
over the world. 
FERD: It was the first strip that had a 
story in it. 
SHEL: Yeah. When he killed the MARY 
GOLD character the whole nation went 
into mourning. 
FERD: He had a writer doing it. There 
was a guy named Sol Hess, a jeweler who 
lived close to him when he used to be over 
on Madison Street, and he came up and 
started giving Sid ideas, then he started 
writing THE GUMPS. That’s when he 
got the story bit going. 

Sid was a hell of a good artist. He was 
crude, but if he wanted to make a 
fingernail stand out in a crowded panel, 
he could do it. 

SHEL: / like that cross-hatch style that 
he used, too. 
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“Tt was called LITTLE ORPHAN OTTO, but Patterson 


thought it would have more appeal with a little girl’ 


MAMIE WANTS 

TO KNOW HOW MANY 
CANDLES YOU RATE 
ON THAT CAKE SHES 
BAKIN’ FOR YOUR 
BIRTHDAY PARTY, 

EMMY ~— SHE'S 

AFRAID TH’ 

CAKE AIN'T 

BIG ENOUGH. 


FERD: | liked George Herriman, too. 
He was a great pen artist. I copied him. 
SHEL: What pen point were you using? 
FERD: A 290, I think. They don’t make 
them anymore. 

SHEL: Gillot 290? That had a spring to 
it, where you could get a nice thick and 
thin line. 

FERD: Yeah. Some guys used 170s, but 
we all used 290s. 

SHEL: What was the working day like, 
down that hall with all those desks? 
FERD: Well, when I started Slim, for 
example, I didn’t know how to draw 
animals, so I’d go to Gaar Williams. He 
had a memory like an encyclopedia. He 
could draw anything! 

And these guys all started with the 
sketching and all that stuff. The old art 
schools used to have a model — one 
model. The whole class would walk 
around the model, then go back into 
another room and do their drawing. 
They’d keep going back and forth. That's 
where that started. And Williams could 
do it. He could draw an old pot-bellied 
stove with the isinglass window and he 
could get every detail that he saw as a kid. 
SHEL: Milton Caniffhad the reputation 
of having the most complete clipping file 
of anybody. The Library of Congress 
actually came to him for information at 
one time. Did you guys also have 
clipping files, or photographs? 

FERD: (Laughter.) No. We were comic 
artists. 

SHEL: Can you tell me a little bit about 
Harold Gray? 

FERD: Harold Gray was a very good 
assistant. I used to go in and watch him 


THIRTY, 
TELL HER, 


KAYO. 


knock out a whole set of strips in about 
two or three hours. He’d just zing, zing, 
zing! 

SHEL: This was before ANNIE, when he 
was assisting Smith on THE GUMPS? 
FERD: Yes. I was walking down the hall 
with Harold one day — going to lunch or 
something — when Captain Patterson 
came along and said, “Harold, I'd liké to 
see that Sunday page that you worked up 
into a strip.” And that was the start of 
ANNIE. When Gray submitted it, it was 
called LITTLE ORPHAN OTTO, but 
Patterson thought it would have more 
appeal if it was a little girl, so he called it 


SNe 


THIRTY? 
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LITTLE ORPHAN ANNIE, and that one 
took off, too. 

SHEL: Patterson had the knack of 
knowing what the public wanted. 
FERD: Right. He was a writer himself. 
He did plays and things like that. 
SHEL: When he would come into your 
offices and just sit around and talk to the 
cartoonists, what were some of the things 
that he discussed? Was he the kind of guy 
who would listen to ideas from others? 
FERD: He used to come down and see me 
on TEXAS SLIM and suggest things. I 
remember one time I wanted Slim to take 
a trip back to the big city. He gave me the 
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go-ahead on it and then suggested things. 
Well, it was a bum idea. It was supposed 
to be a western strip. A cowboy in 
Chicago might have been all right for a 
short period... 

SHEL: Well, later on Dennis Weaver's 
television show, McCLOUD, was very 
popular using that theme. 

You know, I don’t think those early 
days with Captain Patterson have been 
written about very much at all. 
Whenever Gould gave his interviews, 
though, he always gave Captain 
Patterson the credit for changing 
PLAINCLOTHES TRACY to DICK 
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TRACY — because that’s what reporters 
called cops; they called them “dicks.” 
I'm just fascinated that you knew Chet 
before the days of DICK TRACY. Do you 
have any stories about Chet? 

FERD: Willard used to live quite a ways 
from the office. I lived between Willard 
and the office, around Edgewater Beach 
Hotel, and I hada car. Ihad TEXAS going 
and I was making fifty bucks a week, so I 
could afford a car. I would go out to pick 
up Willard and we'd head for the office, 
but we would pass Chet’s place and we 
always stopped, because Chet made the 
best home brew in Chicago! We’d go in 


Newspaper strips are often drawn so 
they can be run in varying formats to 
fit the needs of different papers. In 
these two strips (Aug. 15, 1940 and 
Feb. 9, 1943), horizontal lines running 
through the panels indicate where the 
strips were cropped. Curiously 
enough, it’s the cropped version that 
was printed larger. In papers that ran 
the strip across five columns rather 
than four, the cropped version took up 
less vertical space. (Nowadays, daily 
strips are distributed only in the 
dismal three-column format.) 


and have a few drinks with him and then 
go out and pitch horseshoes. Well, by the 
time we got to the office it would be three 
or four o’clock, or four or five o’clock, so 
we always had to work at night. 

If we did get down there on time, Chet 
and some of these guys would have a 
poker game going, and that took care of 
the rest of the afternoon! It was a lot of 
fun, but nobody got any work done. So 
that’s when they’d have to take their work 
home and do it. Eventually somebody 
found out that they could do it out of town 
— wherever there was a mailbox. So, one 
by one they left Chicago. Frank King 
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“When Willard’s name went off MOON, we lost 25 papers.” 


went to Florida and Willard went to 
Florida and, I think, New Orleans . . . 
SHEL: In '34 Chet bought that piece of 
land out in Woodstock. He said that 
somebody advised him, in the heart of 
the Depression, that at least he could 
grow his own food and he wouldn't 
starve to death, And there was a second 
reason: the theory that war was brewing 
in Europe and that Chicago would be a 
prime target, so he wanted to move his 
family out of the Chicago area. I did a 
wonderful interview with Edna Gould a 
few years back where she talked about 
how the city girl learned to live way out 
in the boonies and grow her own 
vegetables. 

FERD: I’ve still got the picture you sent 
me of that. 

SHEL: The town of Woodstock is very 
proud of Chester Gould. I was thete for 
Dick Tracy Days in 1991, and the whole 
town came out for it! All the stores in 
town had special Dick Tracy window 
displays, and they dedicated a Chester 
Gould Library and Museum. There are 
two Reuben Awards, all these plaques 
from throughout his career, stacks of 
originals, and one wall that’s just 
personal drawings to Jean Gould from 
CHICAGO TRIBUNE artists. 

When she was a little girl, she saw her 
dad making these drawings for the fans 
and she told him she wanted one. She 
thought he forgot about it, but one day in 
the mail came this drawing of Dick Tracy 


This unpublished pencil art by Frank Willard was found on 
the back of the original art for a MOON MULLINS strip. 


® 


and Junior. He also had the other 
CHICAGO TRIBUNE artists do draw- 
ings for her. The one by Caniff has Pat 
Ryan lecturing Terry, who's saying, 
“Now, when you take out Jean Gould, 
you'd better be on your best behavior or 
her daddy will get Dick Tracy to beat you 
up!” 

FERD: Gould and I exchanged letters 
for years and years. If I’d see something 
in the paper out here about TRACY, I'd 
send it to him, and he’d send me anything 
he saw about MOON, which wasn’t very 
often. But this is one of the things he 
wrote. 

SHEL: Yes, I recognize the stationery. 
Can I read it for the tape? 

FERD: Sure! 

SHEL: “Dear Ferd: Thanks for the clip. 
God, you never know. I bought an 
abandoned lumberyard in Wayne, 
Mlinois about 25 years ago .. . I retired 
from production of DICK TRACY in 
December, 1977. I don’t like the present 
strip. The boys have turned it into a soap 
opera, not the law-and-order strip that 
Patterson had me do... Ferd, you and 
your son are doing a great job. I never 
miss MOON MULLINS. Keep well...” 
FERD: Maybe we shouldn’t mention 
what he said about the new guys. 
SHEL: Well, Max Collins knew how he 
felt. When Gould retired, his name was 
still on the strip as consultant, but from 
what I was told, he didn’t consult with 
them too much. He told Collins to do his 


comics 14 


letters | eee teen 


own strip, his own characters, and not to 
copy him. When Collins got the strip, the 
syndicate man said, “This is an old strip. 
We don't see more than five years left in 
it.” But he’s had it for 15 years or so now. 
And none of us Gould purists are really 
that crazy about the new team. For the 
50th anniversary, the syndicate did not 
want to do anything, so Collins hired a 
public relations firm out of his own 
pocket. This brought people to Chet's 
door, and in some interviews he made 
derogatory remarks just as he did in your 
letter, and Collins was furious. He said, 
“Here lam paying for this out of my own 
picket and Chet is knocking me and my 
work.” He was so mad, he called the 
syndicate and said he wanted Gould's 
name taken off the strip, which is what 
happened. 

FERD: I guess he felt a real lack of 
support. Like I told you, when Willard’s 
name went off of MOON and mine went 
on, we lost 25 papers. And I was told by a 
guy at the syndicate that he didn’t think 
MOON was going to last very long. That 


was 25 years ago. DO 


NEXT ISSUE: In Part Two of this three- 
part interview, Ferd passes on tales 
about a few more famous cartoonists he's 
known in his long career. He talks about 
his family, his personal history, and why 
he’s remained a cartoonist all these 
years instead of going into real estate. 
Be here! 
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“The strength of 2000 AD: stories . . . superbly 


he merging of Fleetway 
iQ (formerly IPC) and London 
Editions (previously settled in 
Manchester) meant not only the forming 
of anew comic-publishing conglomerate 
with a big share of the British market 
(under the control of Denmark-based 
Gutenberghus) named Fleetway Edi- 
tions, but also a sort of clash between the 
known Fleetway image (2000 AD, Judge 
Dredd, et al.) and London Editions’ 
profile of the so-called “nursery 
comics” (funny animals and generally 
big-foot cartoons for the younger 
audience, MAD magazine, DC reprints 
etc.). 
Since the death of the print mogul 
Robert Maxwell, which caused a big 
shake-up of the British market and the 
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Judge Dredd and ail related characters TM & ©1993 Fleetway Editions 


written. And the artists tell the story graphically: 


world of the newsprint, his distinguished 
baby — Fleetway — had to pass through 
some changes to survive and carry on, 
merging with more European-oriented 
Gutenberghus-owned London Editions, 
which also needed a springboard. The 
benefit for Britain could be spreading 
into the demanding European market, 
while some materials and formats 
unknown in the United Kingdom came 
into use in Britain. 

Mr. Jon Davidge — experienced editor 
from the print world with no previous 
background in comics — became a great 
fan of comics and an influential force in 
the field. Eager to explain the new 
directions of the firm he found himself in, 
he seemed the best choice for the 
conversation about it... 


BOJAN M. DJUKIC: I remember the 
days when IPC magazines, primarily 
2000 AD, weren’t luxurious color 
editions, but I fell in love with the 
beautiful black and white print and the 
presentation of the meticulous artwork 
and moody, yet humorous stories. 

JON DAVIDGE: Reprints like those with 
the classic materials in black and white 
still sell in the range of 50,000 copies a 
month. 

BOJAN: It’s a very interesting thing to 
point out in Western Europe they're 
always using and re-using their 
creations. You can still have, in France 
or Belgium, LUCKY LUKE #1 which 
went out in the 1940s and they’re 
constantly keeping it in print. 

JON: Some of the materials we published 
some 15 years ago are still amusing and 
entertaining, artwork hasn't dated. It’s 
not just the historical value we are 
printing it for again. It’s because of the 
people who didn’t see it 15 years ago — 
and of course there are kids who are 
reading 2000 AD . . . some of the stories 
we printed long ago, they weren’t alive 
when they were first published! 

BOJAN: Seems the material didn't go 
out of vogue. 

JON: In fact, it’s becoming more in 
vogue. And 2000 AD is really at the... 
Only a year ago we put it in full color. 
That made a big difference. It’s taken a 
little time for the title to settle down in 
color, because at first we had people 
doing some artwork who are more used to 
working in black and white and it wasn’t 
as excellent as I wanted it to be. But now 
the title is — we regard 2000 AD as being 
in really good form at the moment. 
BOJAN: You can be proud of the 
Some artists are more and more 
e pens instead of dip-brushes 


JON DAVIDGE 


with paints and dyes, colored inks. 
JON: There are all sorts of different 
techniques being used and different 
effects as well. We just have to be careful 
that the materials thai the artists use are 
capable of being separated to make films 
from. We have to publish it; we don’t 
commission the art to put it on the walls 
— although I’m proud of my Judge Dredd 
on the wall, an original by Cliff 
Robinson. We didn’t produce it to be put 
in galleries, so we have to be careful with 
the materials they use. We have a very 
good new artist whose first work we’re 
reproducing in 2000 AD at this very 
moment named Robert Bliss. I’ll show 
you some of his work. He came in last 
week to do a few finishing touches on 
some of his original pages. And he was 
using iced tea! Apparently it’s a 
technique which isn’t in use very widely 
— I haven’t come across it before. 
BOJAN: As a matter of fact, I did! Just 
incidentally, though. One Serbian 
writer, Milorad Pavic, has relatively 
recently published a novel under the title 
A LANDSCAPE PAINTED WITH TEA. 
JON: Really?! 

BOJAN: He’s really a marvelous writer, 
because he is composing his works in 
such a way that you can start to read his 
book, say, THE HAZARS’ DICTIONARY 
even in the “Japanese” way, from the end 
toward the beginning, or from the middle 
in either direction, and be capable of 
understanding everything. Even if you 
start on page one and go to the last page, 
everything is there. He is really a master 
of the written word and of unique 
storytelling. 

By the way, I think the French guys 
have no problems with putting comics 
originals in galleries. That's happening 
even in England. The treatment goes in 
the same direction. 

JON: Some of the artwork these days is 
of great enough quality to be framed and 
exhibited. The importance from the 4 
publishing point of view is that we always 
bear in mind that our first priority is to 
publish comics. If the artists get the 
artwork back — which they always do 
from 2000 AD — and then sell it to a 
gallery, it’s great! But we have to be 
careful editorially that first of all it’s 
designed to be a good comics page. And 
that the story’s told properly. The real 
strength of 2000 AD for many years was 
that the stories were superbly written. 
And the artists were able to tell the story 
graphically. One of the first things you 
find with inexperienced artists — even if 
they’re brilliant in doing the figures, 
brilliant with drawing or painting — is 
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JON DAVIDGE 


“2000 AD still sells for 50 pence! Less than a dollar” 


that telling the story is often the problem. 
We are extremely insistent on it, that the 
stories, the way they’re told, are the equal 
of the art. And it comes second in my mind 
and certainly in the editorial mind as well, 
to frame just a beautifully drawn panel. 

BOJAN: When somebody makes that 
faithful decision, “I want to be a comics 
artist,” he’s hooked usually by the 
technique a:d drawing skills of his 
chosen idol — Most people aren’t aware 
of that sequential thinking, but instead 
they're just putting illustrations together 
one by one. And that’s not story-telling! 
JON: No. I’ve never believed that comics 
should be complicated. The great comics 
writers and artists could tell very 
complicated stories, but in a com- 
prehensible way. Brian Bolland is the 
leader in being able to tell a story ina way 
that nobody's confused. The writers we 


use do not try to confuse the readers. It’s 
very important that they entertain the 
readers and we select the writers who do 
that. I don’t think that anybody tells the 
story visually as well as Carlos 
Ezquerra does. And it’s no surprise that 
he is one of the co-creators of Judge 
Dredd. 

BOJAN: Is he still living in England or 
is he in Spain? 

JON: Andorra. He lives in Andorra. It’s 
an independent country, between France 
and Spain. 

BOJAN: Anyway — is there any change 
happening since merging with London 
Editions? 

JON: It is recent. Gutenberghus bought 
Fleetway completely from Maxwell. 
There are really no changes to the 2000 
AD group which Fleetway calls its adult 
group, and which is commonly known in 


the U.S. better than our more juvenile 
titles. No changes are planned there. The 
Gutenberghus Group believes very firmly 
in high-quality publishing. They are 
particularly pleased looking at the 
products we’re publishing now. In the last 
five years we have improved the quality 
of paper, in use of color. That’s something 
they believe in internationally. We've 
already done that and indeed it is one of 
the reasons they were interested in 
Fleetway, that we showed ourselves to be 
increasing the quality of our publications. 
BOJAN: You mean, the “European 
quality?” 

JON: One of the things they point out 
about the U.K. market is how cheap 
comics are. 2000 AD still sells for 50 
pence! That’s — what? Less than a dollar. 
And it’s all new, all in color. It’s the 
highest quality writers and artists we can 
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get. Top leading talent we’re putting there 
for 50 pence — less than a doilar — a 
week. Now in fact, 2000 AD is worth 
considerably more than that. In fact we 
can probably retail it for a pound but the 
history of the British comics is at the low 
price. To go from its current price to what 
it’s actually worth really in comparative 
terms would be impossible from the 
marketing point of view. It’s important 
that we don’t do that because of the 
younger members of the audience. The 
main fans of 2000 AD probably think it’s 
exceptionally good value for the money. 
And you have to be very careful about the 
price because if you price it at the wrong 
level it can actually sometimes detract 
from in terms of perception. If it is £0.50 
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‘it must be worth 50 pence. 
Nevertheless, we have absolutely no 
plans to change the price. We are 
determined to keep the price at the low 
level. We can afford to do that because we 
sell 100,000 copies a week and have done 
so for 15 years. 
BOJAN: So, it is — what? 400,000 sold 
copies per month? 
JON: Yeah. 
BOJAN: You are going after the 
quantity standards of the Americans. 
Their sales are going over I million. 
JON: Yes. We are not selling over a 
million but we put just one cover on each 
issue! — We have a total population of 
about 50 million, which is approximately 
a quarter of the population of the United 
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ZStates. But still it’s a very solid market 
and 2000 AD is by far the leading product 
in the market. I don’t like the word 
“product” really. The leading title in the 
market or publication. 

And it has many strengths, not least of 
which is, of course, Judge Dredd — who 
is still in North America very much a 
synonym for British comics within its cult 
audience, but still hasn’t reached a wide 
audience in North America. We are 
certain that the character could be bigger 
in the U.S. and Canada than he is now. 
There are, as | am sure everyone knows, a 
lot of rumors about the forthcoming 
feature film — 

BOJAN: One of the questions I've 
prepared — 


JON: — and I’ll answer when you ask 
me! (Laughter.)That will happen one day 
and it’s impossible for me to say when 
because minds haven’t been made up yet 
but we have all sorts of plans for Judge 
Dredd in America. 

BOJAN: How did it happen that you 
came to put together two totally different 
concepts from companies in different 
cities with different approaches to the 
medium, market, readers ...? And by the 
way, I’ve never heard of a company from 
Manchester calling itself “London 
Editions.” Why aren’t they called 
“Manchester Editions?” 

JON: (Laughter.) The actual technical 
history is that Gutenberghus bought an 
existing company — I’m not sure when; 
I’mnota great historian of that, but about 


“Robert Maxwell’s demise had nothing to do 


ten years ago — they bought a firm called 
London Editions which in those days was 
a book packager, and then they turned it 
into a comics publisher. I really don’t 
know why they chose to be in Manchester. 
But they were very pleased to locate the 
new company, which is Fleetway 
Editions, down here in London. 

I’m happy to say that Robert 
Maxwell’s demise had actually nothing 
to do with the acquisition of Fleetway by 
Gutenberghus. It was already in fact done 
before he died. Gutenberghus bought 
50% of Fleetway before he died. They 
bought the second 50% shortly afterward, 
but I’m sure that was the long-term plan 
in any event. 

Your question was about two different 
styles. Gutenberghus is . . . their great 


strength in Europe is Disney and 
Fleetway — as well as doing JUDGE 
DREDD and SLAINE and a lot of other 
terrifically popular titles — is also 
publishing Disney comics here in Britain. 
We also publish TEENAGE MUTANT 
HERO TURTLES. 

BOJAN: Aww, why don’t you just say 
“Ninja Turtles” in England, as it’s 
called in the original? C’mon, say it: 
Ninja! Ninja! Ninja! 

JON: (Laughter.) Well, the U.K. kids 
know them as Teenage Mutant Hero 
Turtles! It’s a long story, deeply boring 
for everyone to listen to, but the official 
name in the U.K. is Hero Turtles. That is 
slightly different. I think the word “ninja” 
for some reason offended BBC, who 
broadcast the television programs, so they 
insisted on that being changed. It’s no 
damage to the publishing — at one stage it 
sold 700,000 copies per issue! It’s no 
longer at that level. So in addition to the 
2000 AD titles we have other styles as 
well, “juveniles” for kids below the age 
of 10. 

BOJAN: “Nursery comics” market? 
JON: Yes, which is quite similar to some 
of the London Editions titles. London 
Editions always published licensed 
products. We — as Fleetway — a com- 
pany which, if you trace it, goes back to 
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the 1890s — have almost exclusively 
done our own brand titles. We in common 
with the trend and market also do very 
successfully, I’m happy to say, 
particularly with the Turtles. We also 
publish licensed products. 

BOJAN: You mean, your own 
TURTLES, not reprints of Mirage 
Studios or Archie Comics materials? 
JON: We did both. Mirage and Archie 
did, I think, a monthly, whereas here in 
the U.K. it was every two weeks. So we 
had to create a lot of original materials by 
ourselves. We used the Archie material 
and our own material in sequence. So, 
there’s a lot of original material for 
TURTLES created by Fleetway. 

But London Editions fits quite neatly 

into the new Fleetway organization — at 
the younger level. We are very pleased by 
their expertise coming in to help us with 
Disney. They’re the best Disney pub- 
lishers in the world. In Germany they sell 
a million copies a week! That is 
extraordinary. And with that expertise 
coming to help us I think we can do a 
better job here in the United Kingdom. 
BOJAN: Maybe you can help the 
Americans do that job better... 
JON: I must say, I don’t have any 
knowledge about Disney’s operations in 
the United States or Canada. We are very 
much part of the European set-up. 

But Gutenberghus is internationally the 
best publisher of Disney, the most 
successful. It sells the most copies. We 
need to sell more copies ourselves here. 
So there is a fit that makes sense. 
Gutenberghus wanted to be the market 
leader in the U.K., as well as all the 
markets in Northern Europe, in which 
they already are the market leader. And 
they were the market leaders with London 
Editions. 

So the only way to remain the market 
leaders was to buy Fleetway. That was it! 
There was no other way. 

BOJAN: Do you have artists here 
worki~z on Disney comics, or are you 
just reprinting? 

JON: We do create some original 
material here, although principally we use 
a pool of material which is created in 
various parts of Europe under the con- 
trol of Gutenberghus in Copenhagen, 
Denmark. 

BOJAN: Could it be true that the 
announced campaign of some time ago 
with about £1,000,000 put into the 
development of Fleetway comics has 
failed? Are you now more reprint- 
oriented? 

JON: No, I surely don’t believe it failed. 
At the time that we decided to invest a 


very large amount of money into 
Fleetway, Fleetway was principally a 
publisher of black-and-white comics. If 
you’ve seen some of the editions from 
three to four years ago versus the quality 
of the products which we now produce, I 
think we have spent the money very 
wisely. There were two choices three 
years ago: We could either invest heavily 
in the comics market in this country, or we 
could basically close Fleetway down. 
Maybe sell 2000 AD to somebody. 
Basically we had a very simple choice to 
make. As everyone knows, we made the 
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decision to spend a lot of money on the 
company, to spend a lot of money on the 
products and in the process sort out a 
viable and highly competitive royalty 
deal with our contributors. And it’s paid 
off. No question about it — it’s paid off. 
BOJAN: So you had a really thoughtful 
process in building that attitude toward 
the medium and toward the creators... 
JON: Absolutely right. 

BOJAN: Usually the creators com- 
plained that they're neglected. 

JON: I think they were neglected —to be 
honest — for a long time. My background 
is in book publishing and in every way I 
agree with the principle of paying 
royalties to the creators. 

BOJAN: Would you be so kind as to tell 
me how you came to this position? You 
mentioned that you came from book 
publishing. 

JON: Yes. 

BOJAN: Can you tell me more about 
your “origin” from entering the comics 
medium until now? 

JON: It’s rather an unusual story, I think. 
I started my publishing career with a 
British company called Millson Boone, 
which is better known to most North 
American readers as Harlequin, pub- 
lishers of the famous romances. I had a 
very successful and happy career with 
Harlequin operating as the manager of the 
export sales division. I enjoyed seven 
years of experience with that company. I 
learned publishing at Millson Boone. 


Before them, before I joined the 
publishing industry at all, I worked for 
Proctor & Gamble, one of the world’s 
leading magazine companies. There’s no 
connection between what Proctor & 
Gambte actually sell and what Harlequin 
or aay other company I worked for 
actually sells. But I learned my business 
habits at Proctor & Gamble. My 
publishing background comes from 
books. I was looking after export sales for 
about seven years and then a number of 
unpleasant and unfortunate things hap- 
pened to my major export markets. One of 
the major markets for Harlequin to export 
to was Iran. That became a problem. 
Another key market was Nigeria, which 
suffered terribly when the oil prices 
started to collapse during the middle of 
the ’80s. Another key market was South 
Africa, which, as everyone knows, had its 
fair share of problems. In short, my key 
markets began to suffer. And there were 
no new ones at the moment. 

BOJAN: The incredible shrinking 
markets... 

JON: Yes! (Laughter.) It was very bad 
news. I had little choice — to leave 
Harlequin; I wasn’t interested in the U.K. 
market for that company. So I then moved 
to a magazine publisher called Argos, 
here in London, and worked for two years 
as their marketing director. I must admit 
that their products didn’t appeal to me. 
For example, it may be entertaining to 
people, I was the publishing director for a 


magazine called MOTHER AND BABY, 
which is about as far from JUDGE 
DREDD as it is humanly possible to get. 
BOJAN: But the little Mommy's 
monsters can sometimes be as nasty as 
the good Judge! 
JON: Yes! (Laughter.) 
BOJAN: Believe me, I have a little male 
4-years-young elemental disaster at 
home! 
JON: Nevertheless, at that stage 
Fleetway was owned by the Maxwell 
organization. An old friend and ex- 
colleague of mine was running Maxwell’s 
magazines. During a reorganization, a 
company, which Maxwell had bought 
some three years earlier, was suddenly 
dumped on his lap, and that company was 
Fleetway. Suddenly he had all this new 
organization which suddenly became part 
of his responsibility and which he knew 
nothing about. He didn’t really have the 
time to take care of this extra company 
because he could see that it needed a lot of 
care, tender loving care, and some pretty 
big decisions were to be made. 
BOJAN: You're telling me about IPC? 
JON: No, this is after IPC, already under 
Maxwell. At the same time I happened to 
be moving from Argos and I had a couple 
of conversations. I was asked if I was 
interested in working in comics, and I said 
Thad no idea. I hadn’t read ‘a comic for 20 
years. But I liked the sound of what they 
were telling me. 

So, to cut a long story short, I joined 
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Fleetway just over three years ago. 
Without the benefit of having read comics 
throughout my 37 years on Earth. But in 
some ways that’s an advantage because I 
have to remain dispassionate. I hadn’t 
read 2000 AD until — 1989. It took me 
about two weeks to become a fan. 

I believe that if somebody who’s been 
selling soap, selling romances, and 
selling MOTHER AND BABY for the 
last 15 years or so can turn onto comics as 
quickly as I did, then they must have some 
real merits. I became an ardent fan of 


“Thadn’t read 2000 AD until 1989. It took2 weeks to b 


comics very quickly but I don’t have the 
long experience which a lot of other 
professionals in this industry do have. But 
I don’t see this as a problem. I see it as an 
advantage because I bring a slightly 
different perspective to it. 

BOJAN: It’s true. One of the questions I 
don't need to ask you now was, did you 
have in your youth an ambition like “I'd 
love to write and draw when I grow up.” 
People say it’s a disadvantage having 
too many “fan-boys” running the comics 
industry today. Now, there’s you, as an 
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example of a person lacking some 
possible fannish narrow-minded attitude 
toward the medium. 
JON: Well, it is true. I was not a “fan- 
boy.” I suppose it’s stretching the 
definition but I’m becoming the one, not 
exactly a boy, but if something terrible 
happens and I’m no longer to be involved 
in this business I can assure you that I’d 
make sure that the newsagent delivers 
2000 AD every week to my house! So if 
you like I’ve become a bit of a fan. 

I think Fleetway of three years ago 


“Most of our 2000 AD readers are 14 and older’’ 


didn’t need a fan-boy. We've got a lot of 
very good professionals in this company 
who’ve been in comics publishing for 
over 30 years. I rely heavily on their 
experience editorially. I don’t make 
editorial decisions. 
BOJAN: What is the exact title of your 
position? 
JON: Managing director. So I rely totally 
on the people who have unbelievable 
amounts of experience. There is one 
person who joined Fleetway when I was 
two years old, so we don’t suffer at 
Fleetway for lack of experience. 
BOJAN: What did you gain and what 
did you lose in this new situation? 
JON: I don’t think that we’ve lost 
anything. I think we’ve gained the real 
benefit of being part of a company which 
specializes in juvenile publishing. And 
it’s effectively what they do. When we 
were part of Maxwell, part of IPC, we 
were the only division which did juvenile 
publishing. We are now a large and very 
successful corporation which specializes 
in this. The management knows and loves 
comics which are their business. That is 
the major advantage to Fleetway, the 
major advantage to the U.K. market. 
Fleetway is now completely owned by the 
company which knows and minds and 
loves comics and juvenile publishing — 
that’s the major thing they have brought 
to us. 
BOJAN: And your readers? Who are 
they? Which sex, age, level of 
education? 
JON: On the 2000 AD group, most of our 
readers are 14 years and older. 2000 AD 
has readers who started reading it 15 
years ago, who are now in their 30s and 
early 40s and they still read it every week; 
that’s one of the reasons it’s such an 
extraordinary success, People grow up 
with it. It doesn’t seem to date for them. 
2000 AD has grown up in many ways 
along with them. 
BOJAN: The household company? 
JON: Exactly. Generation after gener- 
ation, father passing on the tradition and 
habit to the son. We at the moment have, I 
believe, a gap which we are developing a 
title to fill, which is for the 10-14-ye: 
olds, because this is really the area in 
which Fleetway dominated British comic 
publishing almost for the last 100 years, 
At the moment there isn’t anything that 
appeals to them really. 2000 AD appeals 
to some of the real adolescent fans in that 
area. I always believed Fleetway and 
comics in general should succeed on a 
mass-market basis. We need a new 
product in that area; we are developing 
one fast at the moment. We are half-way 


through a very heavy research program on 
adummy to fit that which will, if you like, 
be a younger brother to 2000 AD. And 
the research we’ve done so far indicates 
that it will be a successful concept. Now 
that London Editions joins this, we now 
publish comics for children from 3 up to 
adults who, as I said, are up to the age of 
40. So we have a complete spread now. 
But the one area in which I think we have 
to develop new products and new titles 
fast is that of the early teens. 

BOJAN: You mean, the age when you 
need to form some taste, to invest in the 
future readership. 

JON: Absolutely, you’re right. 

BOJAN: Is this the same outfit which 
was considered revolutionary at the end 
of the '70s and the beginning of the '80s? 
JON: You mean, Fleetway? 

BOJAN: Yeah! Do we have the aging 
and maturing process of the family? 
JON: Do you mean the company or the 
readers? 

BOJAN: The company. 

JON; I don't think there was a major 
change. I think in the early '80s and 
maybe the late '70s when Fleetway was 
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the juvenile, in fact, the youth group of 
IPC, IPC strategically did not want to 
have a big involvement in youth products, 
certainly not in comic format, which is 
why they sold the youth group to Robert 
Maxwell. As a result, no one really 
continued investment in Fleetway through 
the 80s. 2000 AD was the last really 
successful launch, and that was in 1977. 
So there haven’t been new weekly titles, 
which is the standard British accepted and 
tried format published through the ’80s. 
That’s something that in the °90s 
Fleetway proposes to change very 
substantially. So I think that there is a 
difference. Comics publishing, as anyone 
working in the business knows, is a very 
expensive business. The editorial cost of 
one of our weekly publications, 32 pages 
plus a cover, is substantially more expen- 
sive than extremely glossy magazines that 
I was working on before because we pay a 
substantially fair amount of money for the 
new artwork and for writers and .. . In 
addition to that the separation costs are 
very high. It is an expensive business. 

BOJAN: Do you rely on the American/ 
British tradition, or the European — 


JON DAVIDGE 


“Dredd has a strange uniform. Not the superhero costume” 


even with the manga influences from 
Japan? They're famous for the weekly 
output cf the enormous phonebook-sized 
quantit,, and narrative/visual quality. 
And they've got a large female fan 
following. 

JON: Absolutely. We have spent a lot of 
time watching and learning fast what the 
European experiences ure. We've done 
some graphic novels in the European 
tradition. We've also looked at the possi- 
bility of doing a monthly comic format 
based on the European material. At the 
moment I have to say that the experiments 
have been very interesting and we’ve 
learned a great deal from them. We didn’t 
have very much success. 

As for manga, we've had a lot of 
interest in some stories that we have seen 
from Japan. There is a format difficulty 
which is — they tell their stories in a very 
long-winded way. Not a lot happens very 
fast. It takes a lot of time to tell their 
stories; their comics tend to be two or 
three hundred pages long, whereas ours 
are normally about 30 pages long. 

So there is a problem of adapting the 
material from them. I mean, the Japanese 
market is phenomenal! They do rely I 
think in some cases quite heavily on 
violence and — 

BOJAN: — explicit pornography — 

JON: — it’s quite explicit and there’s a 
lot of explicit sex in European comic 
magazines, too, which we can’t introduce 
to this market. Not because the law says 
we can’t — because we can — but 
because the taste in comics is different. So 
there are lots of problems in adapting 
incoming ideas from overseas. I still have 
a lot of time for some of the Japanese 
materials. We haven't yet figured out the 
way of adapting it for our own British 
style. And the British style is in some 
respect different from the American style, 
too. This is not a market which has 
traditionally published a superhero style 
of comics successfully as Marvel found 
out in their various attempts to do so. I 
wouldn't say that 2000 AD and the 


successful formats we've got actually 
relies on superheroes. It relies on heroes 
but very rarely with magical powers — 
BOJAN: — and costumes. 

JON: Very rarely with extraordinary 
costumes, Our Judge Dredd has a very 
strange uniform, but that’s not exactly the 
Superhero costume! 

BOJAN: Excuse me for this, but are you 
still the trend-setters? 

JON: Yes, we are and we are very proud 
of that. 2000 AD — once again I tend to 
concentrate on that — is really a by-word 
fora... if you like, for adult publishing 
which . . . when I say adult I really mean 
14 years of age plus. Some people might 
not define 14-year-olds as adults but for 
the purpose of our own internal use we 
regard them as the adult group. 
BOJAN: So we can count on 14-year- 
olds as adolescents? 

JON: Perhaps as adolescents. I don’t 
know if it’s the case in America but in the 
U.K. the word adolescent tends to be 
slightly pejorative which is why we tend 
toavoid it. Adolescents tend to be the kind 
of folks who tend to spray paint all over 
the subway trains and that’s what people 
think that adolescents do. But trend- 


setters . . . Absolutely! We have new 
styles, new writers, new artists, concepts 
and characters all the time in our 
publications. And if you look at how the 
title has evolved on an annual basis it’s 
different. So we have some people that 
complain because they like it the way that 
it was. No one has yet succeeded in 
copying our formula because our formats 
tend to change a lot. But we’ve evolved 
the formula rather than radically 
revolutionized it. I think that we’re the 
trend-setters actually. 

BOJAN: There was some kind of 
“revolution” at the end of the '70s, I 
think, the same “revolution” that hap- 
pened at the beginning of World War II 
when BEANO and DANDY exploded on 
the market. Today VIZ has sparkled a lot 
of imitators like MAD did in the ’S0s. Is 
“sparkled” the right expression? 

JON: “Sparked.” I think the most 
influential comic published after World 
War II was EAGLE, which is an old 
Fleetway title. That completely changed 
the nature and format of comics 
publishing. It was the first new title after 
the war which used color because of the 
poor economic conditions and restrictions 
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prevailing just after World War II. So 
suddenly EAGLE turned up and just 
stunned up everybody and succeeded and 
sold a million copies! It was published 
successfully for 20 years and more. 

The next most influential comic turned 
out to be 2000 AD. It wasn’t launched 
with that in mind; it was another boy’s 
weekly comic launched by Fleetway 
when it was IPC. It just happened to have 
a certain magic that went into space. But I 
think I drifted away from your question! 
(Laughter.) 

BOJAN: Is there a place for the 
European materials? For example, 
Loisel's PETER PAN album — did you 
see it? 

JON: M-hm. Yes, I have. 

BOJAN: I think it’s gorgeous. I 
somehow sense that Fleetway is the right 
place for the presentation of that graphic 
novel here in the U.K. 

JON: The market for albums in the 
United Kingdom is a very difficult one. 
Our direct sales outlet in the U.K. is not 
substantial enough to be able to survive 
on alone. Only about 10% of 2000 AD 
sells through comic shops; 90% of it sells 
through the newsstands. Now the news- 
stands and the book shops have yet to get 
familiar enough with albums (or graphic 
novels) to display them in the right way to 
well them. In short — how to make them 
succeed. In addition to that Fleetway 
showwn't have the book-sales force which 
sells to the bookshops, We have to use 
third partion’ book sales force, which is 
fouly expensive. As a result we are 
durrently working on a series of proposals 
from book publishers. We want to publish 
Pivetway's materiale as graphic novels 
wee Iewmee And that's what we are 
Brtg fo de, We are looking at the moment 
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So Fleetway won't be actually buying 
album rights. As for buying the material 
from Europe which we can put into the 
serial comics, we are always interested in 
that. Finding the right material proves to 
be very difficult. There is absolutely some 
astonishing quality. My favorite comic 
book is published by Casterman, in 
French. It’s absolutely fabulous. I’d love 
to doit, but I can’t find the right format for 
it. There’s some extraordinary work 
available which has never been published 
in Britain. I still think that’s an oppor- 
tunity. But the time is not right. Apart 
from anything else, Britain is in its worst 
recession since the second World War. 
There’s not a lot of consumer confidence 
at the moment. 

BOJAN: Where is Fleetway’s place 
today in the European and the world 
comic markets, compared to the 
competition? 

JON: Well, I think that Fleetway 
represents the British market and British 
talent exclusively. There is not anyone 
else who represents Great Britain in the 
comics world. 

BOJAN: Leo Baxendale? 

JON: He did a lot of work for us in the old 
days. Juvenile comics artist. 

BOJAN: ANDY CAPP by Reg Smythe? 
JON: Yeah... 

BOJAN: ANDY is a typical British 
comic about a British couple and the 
British mentality that did well 
worldwide. 

JON: It is, yes. It’s very old, though. And 
BUSTER, which is one of our titles is, in 
fact, Andy Capp’s nephew. So there’s a 
connection there. But really in 1992 
nobody really represents the British — 
the exportable British comic material the 
way that we do. 

D.C. Thompson is a terrifically 
successful comics publisher here. They 
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represent the British juvenile humor 
comics concept stronger than anyone else 
does. But as they’ve found and as we’ve 
found, with material of a similar nature 
that we’ve launched, it doesn’t export. No 
one is interested in that overseas. So if 
you talk about the British tradition I think 
it is held by us. Marvel U.K. I think 
absolutely rightly is trying to be more 
American, trying to introduce the 
American tradition into Britain. I don’t 
know if they are succeeding or not; it’s a 
very, very challenging task. They’ve got 
titles which I think loosely stated 
American tradition, but originated here. 
And published in the U.S. and Canada as 
well. But in terms of British tradition I 
think that it’s Fleetway. If I had time, I'd 
go to our archive which is about 20 miles 
away, which is absolutely enormous. It 
contains comics going back to 1891! So in 
terms of tradition no one has anything like 
the tradition of Fleetway. I feel the 
pressure of a very, very illustrious past 
because I am with the company that has 
done so many extraordinary things in 
comics publishing in the last hundred 
years. I want to continue that tradition and 
it could not be a more challenging task. 
BOJAN: Does Fleetway have its own 
“universe” in the DC or Marvel sense, 
and is the world of Judge Dredd 
sufficient? 

JON: I would say that there is a Judge 
Dredd universe but there is no Fleetway 
universe. Judge Dredd’s universe is 
extremely substantial — but we don’t 
operate quite the same way as DC or 
Marvel have their own universes. 
BOJAN: Can you tell me, are you as a 
company, still seeking new contributors 
or are you satisfied with the already 
established “tribe”? 

JON: Absolutely not! We are always 
looking for new talent. In about an hour’s 


time I’m going to fly to Glasgow for the 
Glasgow Comics Convention to look for 
new talent. For some reason — I don’t 
know why — but Scotland has always 
been a source of terrific comics talent. 
There’s an extraordinary number of 
brilliant Scots, Scottish writers and 
artists. So we are going up there; there’s 
about six of us going there any minute 
now. 

We are always looking for new talent. 
We must continue to do so. On the other 
hand, we have a terrific amount of 
material in stock at the moment and if any 
writer or artist succeeds in getting our 
editorial people to commission them 
they’ll probably see publication in about 
one year because we have so much 
material developed and ready to go. I 
hope we’ll always be looking for new 
talent because that’s the way you set the 
trends. 
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BOJAN: Is the comics market really 
shrinking or growing, considering the 
sales and prices of some titles in the 
world and in Britain? 

JON: It’s a slowly shrinking market. The 
exception to that statement is the 2000 
AD group, which is still growing. I think 
that is because it is a relatively unique 
product. 

BOJAN: “Incredible shrinking market” 
which is actually growing!!! 

JON: Well .. . Bits of it are shrinking, 
bits of it are growing. I think we could 
make it grow fast if we succeed in 
launching the right title for 10-14-year- 
olds. That is the key as far as I’m 
concemed. There is really nothing as 
powerful as good promotion. We can do it 
with this. Editorially speaking we can 
always improve. But in terms of its value 
for money the talent involved . . . There 
isn’t a great deal more that we at 2000 AD 


can do. Anything we can do to feed lots 
and lots of fresh and young readers and 
the way to do that is to have a new title 
which they’ll be reading and then move up 
to 2000 AD and that’s it. Then it won’t be 
a shrinking market. 

BOJAN: What impact would JUDGE 
DREDD: THE MOVIE have on your 
company and comics materials? 

JON: I think it will have a dramatic effect 
on Dredd as a character, particularly in 
North America, where currently he is, as 
I’ve said, a cult character. He will be a 
mass market character in the U.S. and 
Canada. I think that he has all the 
potential to be a mass-market character. 
So I think that we will almost certainly 
have a new angle to our business with 
Judge Dredd as a worldwide phenomenon 
rather than as a British phenomenon. 
BOJAN: You know why I'm asking this? 
Joe Orlando of DC Comics once told me 
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they can just live on royalties from the 
SUPERMAN movies for a year or more. 
JON: I’m sure he wasn’t serious about 
that! (Laughter.)It would be very nice for 
us to get a payoff of that nature. We spent 
a very large amount of money developing 
the character for movie potential. Not 
only in terms of the creative but also the 
legal side. It would be nice to get some 
payoffs on the character considering our 
investments, which are in six-figure 
amounts. It would also be very good for 
the creators, who stand to earn substantial 
royalties on the film, on merchandise as 
well as publishing. It would be good for 
them to feel that their work of 15 years is 
rewarded in such a way. But we’ll be 
staying as a comics publisher. It would be 
nice to make a walk from the bank with 
the big royalty check, of course. I mean, 
I’m primarily a businessman and we 
welcome the additional revenues, but I am 
more interested in the publishing 
opportunities overseas than in what the 
film would bring. 
BOJAN: Can we say that the difference 
between British and American comics 
becomes more and more insignificant? 
JON: Difficult for me to say! I cannot for 
one minute claim to be an expert on 
American comics. I can claim to be some 
sort of an expert for the British taste now, 
even though as I’ve already said my 
experience goes back only about three 
years. But certainly the British taste 
hasn’t yet and probably never will accept 
the concept of superheroes as the primary 
reason for reading comics. It’s a very 
complicated . . . I certainly don’t have the 
answer why that is the case but I’m sure 
there’s a complicated series of cultural 
influences which make that the case. I can 
speculate for hours but I don’t really 
know the answer. I suspect certainly from 
the amount of British talent which is 
doing work for American publishers, 
there’s possibly a degree of influence 
coming from Britain at the moment. 
Although I wouldn’t speculate how big 
that influence is because I’m no expert in 
it, But I know that an awful lot of Batman 
material is being written by Alan Grant 
who is, of course, one of our own famous 
Scotsmen. Bisley is quite a huge pheno- 
menon over there. Cam Kennedy is also a 
Scotsman. There’s all sorts of Scotsmen 
doing work for American comics as well 
as in their home market. We’ve got some 
American writers in 2000 AD. I’m not 
quite qualified to give you a definite 
answer to that but I suspect if anything, 
there’s a slight influence going west ra- 
ther than coming across the Atlantic to us. 
We've had a number of successes in 
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other areas than graphic novels, although 
to be honest we had to manage without 
expertise in the book market. We had a 
phenomenon with Batman vs. Judge 
Dredd in JUDGMENT ON GOTHAM. It 
sold out in two weeks. And it’s a good 
piece of work; I know it did well in the 
United States. DC sold over 200,000 
copies and of ocourse there’s a follow-up 
in the works. But it’s not a graphic novel 
format as it is here in Britain, and it sold 
out completely very, very quickly. We 
had a record attendance to the signing. 
We had more people at the JUDGMENT 
ON GOTHAM signing than attended the 
signing David Bowie gave for one of his 
albums and Sting gave for one of his 
albums because it was done in a comics 
shop straight in the center of London. 
BOJAN: “Virgin” comics shop? 
JON: Right, that’s the one. And we did 
extremely well with the SLAINE trilogy. 
We’ve been successful with some other 
titles. I don’t know whether the future lies 
ahead for that. 
BOJAN: “British School of Comics” — 
does it exist here? 
JON: What do you mean? 
BOJAN: In the way that we can speak 
about the Franco-Belgian or Spanish or 
Filipino school of visual storytelling. 
JON: I think it does to some extent 
although at the moment the biggest 
influence on art is Simon Bisley. 
BOJAN: Like Brian Bolland used to be 
in the ’80s? 
JON: Exactly. If you look at the port- 
folios of people coming to conventions 
you’d be amazed how many brand-new 
people try to copy Simon Bisley. And 
there is only one Simon Bisley. So it is 
not an easy style to emulate. Even his 
original black-and-white work that he did 
for THE ABC WARRIORS is virtually 
impossible to emulate. But there is 
nevertheless an influence of that fully 
painted artwork style, which is more 
prevalent in British comics than it is in the 
US. I think you can possibly describe it 
as The British School. But maybe you 
should ask that question to somebody like 
Richard Burton or Steve MacManus, 
who are senior editorial people. 
BOJAN: Do you see the reason for 
existence of institutions such as London 
Cartoon Centre or Joe Kubert's School 
of Cartoon and Graphic Arts? Or do you 
think being self-taught is sufficient for 
this profession? 
JON: I think there are certain skills and 
techniques which no matter what your 
raw talent, you need to learn. We talked 
earlier about storytelling in art. That is 
one of the problems we find with new 
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artists. They’re brilliant artists but they 
cannot tell the story! We find the same 
with writers. Excellent writers with great 
imagination but they can’t write a comic 
book. They need to be taught. It’s quite 
time-consuming for our editorial people 
to continue sending manuscripts and 
artwork pages back with “change this,” 
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“change that.” In a way I’d welcome the 
idea of there being some sort of formal 
education in the area. 

BOJAN: Why doesn’t Fleetway have an 
established bullpen with a permanent 
pool of talent creating the materials for 
printing? 

JON: We are not quite as regimented as 
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that. There isn’t a specific way or style; 
we tend to reflect all that’s best in British 
art and British writing rather than saying 
“This is The Fleetway Style and The Way 
To Do That.” To some extent you could say 
that we have an influence over how things 
are to be done because our editorial 
people are fairly insistent that the 


DIRECTOR 


“It costs to stay in the lead but that’s where we have to 


material should be done in the 2000 AD 
system. But there are a lot of different 
styles in 2000 AD. We tend to be if you'd 
like, more eclectic. I think it works better 
for us. I mean, when you... We do 
considerable research on 2000 AD. We 
talk to our readers all the time and you 
often find in an issue that contains five 
stories, five different people would prefer 
five different stories! We don’t really 
have a recognizable style at the moment. 
If you look back a bit, the Bolland and 
McMahon styles were very prevalent. 
But at the same time we had Carlos 
Ezquerra working in the same issue with 
a different style, in a way a more 
flamboyant style. I think Fleetway and 
2000 AD tend to work better when you 
have variety within certain bounds. But 
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the titles we have published unsuc- 
cessfully have usually failed because 
there isn’t a focus to them. There isn’t an 
identity to them. It’s just too much 
different stuff in it. It’s a much looser 
identity, not a straitjacketed one. 
BOJAN: Could we say that this busi- 
ness, and the art form, is not out of 
fashion with so many visual innovations 
around us in other media and areas? 
JON: It’s different now, isn’t it? We now 
have to compete visually with all the other 
media which . . . (Pause.) Our market, our 
readers are subjective. Visually and 
design-wise it’s a completely different 
world from just ten years ago. Everyone 
has color TV now, magazines and 
newspapers and all other media are highly 
designed. Advertising is very slick and 
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well designed. Computer games exist ina 
way in which they never did and soon 
we'll have relatively easier affordable 
virtual reality possibilities. We just have 
to maintain an extremely high level 
visually, an extremely high level in terms 
of the design as well as an extremely high 
level of storytelling. We'll continue to 
work harder. It isn’t as easy as it used to 
be for sure, but we won’t go out of fashion 
as long as we keep up with the design and 
visual advances being made elsewhere. 
We are capable of this, no question about 
it. But it certainly isn’t inexpensive! It 
costs a lot of money to stay in the lead but 
that’s where we have to be. It’s very easy 
to go out of fashion and it’s hard to stay up 
there competing for the taste of young 
people. 
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Everything will be available tele- 
visually or in the computer format soon 
but all the work we do in corfVersations 
with the readers and potential readers 
indicates that the relationship between 
themselves and the comic book is a very 
personal and private one. Not one which 
they can necessarily share with the hard- 
edged version on a computer, a TV set or 
on a cinema screen. They can actually 
take their comic, go anywhere they want 
and in the privacy of their own home or 
wherever they can actually — this sounds 
pompous but they can relate and interact 
with the comic book. And that’s the one 
thing which will keep us going a good 
many years and who can predict what is 

going to happen in the next 15-20 years. 
But the relation between the reader 


JON DAVIDGE 


and the comic is different, very substan- 
. tially different to the relationship between 
somebody and the computer screen. Of 
course there will be formats which we 
can’t even begin to imagine in the future. 
But provided we maintain that personal 
relationship I think it will pay but it won’t 
be easy and nobody can guarantee a 
success either. 

BOJAN: Not so long ago there was an 
opinion originated in America, heavily 
rooted in their attitude toward sequen- 
tial art — namely, they calmly predicted 
and expected that comic books and 
comic media in general would go down 
the drain. Many distinguished profes- 
sionals were vocal considering this 
topic. They'd consider for sure as a 
lunatic somebody who'd tell them that 
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spon comics would again sell in millions, 
with a large fan following. 
JON: With the editor of 2000 AD who’s a 
major computer expert . . . (starts to 
cough heavily) 
BOJAN: Please, stop talking about 
computers or you will choke! 
JON: I always choke when I think of 
them; the very thought is destroying me! 
(Laughter.)I am confident they’ll be a 
medium for future publishing in 10-15 
years, maybe more. But beyond that I or 
anyone predicting what is going to happen 
is taking an enormous risk to credibility. I 
mean, who can really tell? 

Certainly the future — as far as I am 
concerned — the long term for me is 5-15 
years in terms of planning. We are pretty 
safe in that period. se 
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ark Freedman is the merchan- 
Q dising mastermind behind the 


TEENAGE MUTANT NINJA~ 


TURTLES phenomenon. Now, as presi- 
dent of Surge Comic Properties, inc., 
Freedman is about to launch another 
major property, JUDGE DREDD, in 
anticipation of the summer 1995 
Hollywood Pictures movie release 
starring Sylvester Stallone. Freedman 


has been working on his JUDGE 
DREDD project for several years and 
scored a major coup, convincing 
Hollywood entertainment moguls that 
Dredd would be a marketing and box- 
office hit. As the exclusive North 
American licensing agency, Surge is 
already busy crafting a synergistic 
environment involving a diversity of 
licensed products for Judge Dredd. 
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“Licensing surrounding the Judge 
Dredd character and movie is gaining 
tremendous momentum,’ Freedman 
said. First up: DC Comics, under license 
from Surge, will soon launch a pair of 
original comic-book series starring 
Judge Dredd. In an exclusive interview, 
Freedman shared a brief look at what is 


gearing up to be the Judge Dredd 
phenomenon... 
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Name: Mark Freedman 

Age: Over 21 (actually, 39) 

Born: New York, NY 

Currently Reside: New York 
Education: Graduated Clark 
University in Western 
Massachusetts 

Occupation: I’d like to consider 
myself an architect of entertainment 
properties because I put all the 
pieces together. 


MARK LUCAS: The long-rumored 
JUDGE DREDD film is finally in ‘the 
early stages of production? 

MARK FREEDMAN: Yes. There will 
definitely be a major film. It has been 
announced by the producer, Ed 
Pressman. 

LUCAS : How did you become involved 
in working with JUDGE DREDD? 
MARK : actually discovered the comic 
several years ago. I became involved with 
JUDGE DREDD when I discovered that 
the entertainment had been licensed by 
the Pressman Filmn Corp. They’ve made 


Sylvester Stallone and Wesley Snipes star in “Demolition Man.” 


WALL STREET, HOFFA, and a lot of 
other top hits. Ed Pressman and I sat 
down. I told him what I wanted to do; he 
told me what he wanted to do. And, we 
worked together on it. I agreed to handle 
the merchandising and marketing and he 
would handle the film rights. I went out 
and got a major toy company to take on 
the master toy rights. And, he’s gone out 
and is making the film. He contracted 
with a company called Cinergi, headed by 


Andy Vajna who was Mario Kassar’s 


partner. They did the RAMBO 
films. They have a deal with 


YOU FORGET, SPIKES... 


Hollywood Pictures, which is financing 
the Pressman/Cinergi production with a 
reported budget of $65 million. I’m sure a 
good deal of that will go into the special 
effects. I’m very excited about it. 
LUCAS : What can you tell us about the 
plot of the film? Will it follow the comic 
book closely? 

MARK : Ican tell you that the script was 
written by William Wisher who wrote 
TERMINATOR 2: JUDGMENT DAY. I 
understand that they’re currently still 
working on it, in the polishing stage. I’ve 
seen some early designs of Mega-City 
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MARK FREEDMAN 


“This could be a $200 million motion picture; 
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one and the environment and the sets. It’s 
awesome. It’s powerful. Some of the 
costuming and some of the robotics that 
are being used are amazing. The film 
has a target release Memorial Day 1995. 
LUCAS : How do you think this “super 
cop” will play in the United States in the 
1990s? 

MARK : I think that the theme is classic 
and has proven box-office appeal. What I 
saw in JUDGE DREDD was that it had 
an “epicness,” if you will. When you put 
those elements together, I think it will be 
more powerful than, say, BATMAN 
meets STAR WARS, with the history and 
genealogy. It has the great story that 
STAR WARS had, yet it also has the dark 
superhero-ness like BATMAN. There’s 
so much depth to JUDGE DREDD. As 
Steven Spielberg says, we're story- 
tellers, and I think JUDGE DREDD is a 
great story. I think all great entertainment 
and licensed product success comes from 
great stories. That’s why I went for it. 
LUCAS : You were the force behind the 
licensing of the TEENAGE MUTANT 
NINJA TURTLES. What can we expect in 
relation to DREDD? 

MARK : | don’t operate the way many 
people in this industry do. We develop 
properties through licensing, and we 
build them slowly and carefully. With 
most people, it’s a hit-and-run, short- 
term effort. They go out there and get as 
many licenses as possible, flooding the 
market with product. Instead, | manage 
for long-term success. The thing about 
JUDGE DREDD is that we’ve already 
put together what I think are the 
cornerstone products and licenses. We 
have the master toy rights completely 
done. We’ve licensed Williams/Bally 
Midway manufacturing, the people who 
are doing MORTAL KOMBAT, for coin- 
operated pinball and arcade games. 
We've got the Sega and Nintendo 
platforms for video games. We’ ve started 
a fan club through Responsive Marketing 
that will go out when the comic books are 
released (we have a new comic-book 
series licensed with DC). You can choose 
between entertainment, toys, video games 
(both arcade and home use), as well as the 
DC comics. We have the foundation laid. 
LUCAS: Your strategy appears to be 
one of a syngergistic environment, 
combining comics, the film, action 
figures, video games... 

MARK: These are forms of kids’ 
entertainment and they’re probably the 
most prevalent merchandising in culture 
today. When I say “kids,” I don’t mean 
little kids but teenagers and adults. We try 
to tap into that. To be perfectly honest 
with you, I could go out there and sell 60 


Photo: Andrew Cooper, compliments Warner Bros. 
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licenses. I can do everything from T- 
shirts to slumber bags and bedding. But, 
slowly. I want to see how this movie 
develops and take the key elements. For 
example, when I see what Judge Dredd’s 
final motorcycle looks like — and I’ve 
seen some incredible things already — 
we're going to try to translate that into 
merchandising. Why go out there and 
rush it based on old material (i.c., the 
original comic)? I’ll do it based on the 
movie. We’re going to treat this as a 
movie license first, then I plan to take this 
further into animation, into a syndicated 
TV series (which we’re working on right 
now). 

LUCAS : What do you have planned for 
the more adult audiences? 

MARK: The Judge Dredd character 
seems geared toward audiences of all 
ages. I think the video games, the DC 
comic, the graphic novels, the motion 
picture, video cassettes spun from the 
motion picture, the soundtrack album . . . 
all will be more adult in nature. You have 
to appeal to the young adult teenagers. If 
we’re successful and connect with them, 
then it will trickle down to younger kids 
as well. We'll also probably be adding 
trading cards very soon and model kits. 
As for the movie, the time is right for 
Judge Dredd’s leap to the silver screen, 
and Sylvester Stallone is just the right 
superstar to portray the superhero and 
bring the futuristic epic to movie fans. 
LUCAS: What do you predict for 
JUDGE DREDD? 

MARK : What do we predict? Lots and 
lots of success. It depends on the power of 
the entertainment. If this movie comes off 
the way we believe it will come off, then 
the sky’s the limit. It could easily be a 
$200 million motion picture at the box 
office. And, the way we’re handling the 
merchandise, it could do a billion dollars 
at wholesale. 

LUCAS: Do you see Judge Dredd as 
the entertainment figure of the ’90s the 
way Batman was of the late ’80s? 
MARK: Absolutely. I think Judge 
Dredd goes beyond Batman. Because of 
the futuristic and cyborg approach to it, 
and the special effects that are going to be 
in this film, I think it'll really be a turn-on 
for fans everywhere, 
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COMIC-STRIP INFO 
SOUGHT! AN OPEN LETTER 


Dear Mesdames, dear Gentlemen, 


I’m a young animation artist (25) 
coming from Germany and working in 
Luxemburg at the “Lyceé des Arts et 
Métiers.” In January I will give a lecture 
about the history and the present of comic 
strips, newspaper comic strips, comic 
books and magazines. The audience will 
be animation artists, comic artists and 
teachers coming from France, Belgium, 
Luxemburg and Germany. 


To prepare my lecture I bought a lot of 
books, magazines and so on, and I asked 
the “Bulls Pressedienst” in Frankfurt, 
which is the largest comic distributor in 
Germany, for information. But I’d also 
like to find out something about the 
foreign market, namely Great Britain and 
the United States. Many series come over 
from these countries. They are quite 
popular here and it would be interesting 
and funny if] could tell something about 
them. 


LETTERS 


Suite 301 


But I don’t want to bore my audience 
with too many stories about the authors or 
the different drawing styles; I’m sure they 
know more about than me and they are all 
fine artists, so that it would be difficult 
for me to tell them something new about 
drawing. Thus I think it is a good idea too 
tell something about the business: how 
does an author find an editor, how much 
do they earn, how many times does a 
newspaper strip get used in newspapers 
and magazines, to how many countries 
are they sold, and so on. 


All information could be helpful for me: 
catalogues, folders, statistics, whatever 
you have and whatever has something to 
do with the producing and selling of 
comic strips. 


This lecture is part of my last exam that 
I will pass in summer 1994 so you could 
help me to get a good mark. Be sure that I 
can read the English language better than 
I can write it. 


I would be glad to hear from you. 


WORD 


New York, NY 10001 


Mike Nilles 

Waldwiesenstrae-17 

66773 Schwalbach 

Germany 

The best way I know to expose you to 
the maximum possible amount of people 
inside the industry and out, Mike, is to 
throw your request for info open to one 
and all right here in our letters page. 
Please, anyone interested in helping 
expand the cause of comics 
international, write Mike directly with 
syndicated strip info of all kinds — and 
use airmail; he needs help fast, by 
January. — DAK 


INTERVIEW welcomes your 
thoughts and comments in the Last 
Word. Send your correspondence to: 
DAK, COMICS INTERVIEW, 234 
Fifth Ave., Suite 301, New York, NY 
10001, or fax your letter to (706) 
782-6625. Please include your name 
and address. 

INTERVIEW reserves the right to 
edit letters for length and clarity. 
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Order any 3 for $10 — or any 5 for $15. 


{SSID MORE ESTERVIPWS THAN ANY OTHER MAGAZINE 


Keith Giffen on the mak- 
#1-$5.00 ing of THE OMEGA MEN 
— Steve Gerber speaks out on comics 
— X-MEN inker Terry Austin talks — 
Marvel's top man, Jim Galton, tells all — 
and much more in this premiere issue! 


Son MILLER'S RONIN hiiihvicw 


faps about RONIN 

— Mark Evanier shares 

secrets of Kirby's NEW GODS — Steve 
Gerber asks Will Meugniot about DNA- 
GENTS — Gene Simmons of KISS on 
comics — more! Cover by Frank Miller. 


itow J LA-AVENGERS! 
es 5 


Wendy & Richard Pini 
#555.00= inside ELFQUEST, part 
1 — Stan Lee, straight from the shoul- 


der — DC’s Dick Giordano part 2— Ori- 
gins of COMICO. Cover by Wendy Pini. 


SIMONSON’S THOR! 


(ES0NTS) Goo. size ISSUE 
HOV As Five |Wan Simonson, the man 
and hie att — grand master Joe Kubert 
Gabe — A walk down memory lane with 
comes qant Gardner Fox — much. 
ue mere! THOR cover by Simonson. 


Send to: 


COUNTS|George Perez & Roy 

AS3_jThomas tell all about 
JLA/AVENGERS feud — inside ELF- 
QUEST, part 2 — Berke Breathed blabs 
about BLOOM COUNTY — more! Awe- 
some cover by Perez! 


tow AZTEC ACE Sax", 


me, 


Doug Moench on his SF 
#1055. 00 Series trom Starin to 
STAR WARS, a wacky interview with 
Steve Leialoha — Christy Marx on wom- 
@n, 8x and RED SONJA — more! ACE 
cover by Hernandez & Yeates. 


[COUNTS] Don McGregor & Craig 
AS FIVE |Russell on KILLRAVEN — 
Origins of NEW TEEN TITANS told by 
Marv Wolfman — Howard Chaykin on 
AMERICAN FLAGG — French comics by 
Neal Adams — Cover by Russell. 


tg 


Artist Tod Smith — inker 
#755.00 Mike ‘Decerlo. too 
D'ARC TANGENT — TV star Robert 
Culp talks about comics — Marvel artist 
Jack Abel OMEGA MEN cover by Smith 
& DeCarlo! 


ERWIEWS! yan 
Kaas wrt 
OMIA, sR. 


SOLD ] John Romita, Jr. talks 
#1 OUT _} about Marvel from IRON 
MAN to X-MEN — Doug Moench (part 
two) on his stormy career and the state 
of comics — inside Pacific Comics — 
more! X-MEN cover by Romita! 


New York, NY 10001 


ICOUNTS|Starlin speaks about 
AS FIVE] WARLOCK, CAPTAIN 
MARVEL & DREADSTAR — DC's Dick 
Giordano, part 1 — from Foster to 
Frazetta, the last Roy G. Krenkel inter- 
view — Cover by Starlin. 


Mike Baron and Steve 
#885.00 Grant discuss NEXUS, 
WHISPER and BADGER — Bill Griffith 
talks about ZIPPY THE PINHEAD — 
Richard Burton on British comics — plus 
more! Cover by Steve Rude. 


DC artist Jose Luis 
#1255. 00 Garcia Lopez (TEEN 
TITANS, ATARI FORCE) — EC artistJack 
TV's Mr. Rogers — star scrip- 
loore talks about superheroes 
— Louise Simonson — more! 


Fictioneer Books Ltd 234 Fifth Avenue Suite 301 


Order any 3 for $1 


#1355, 00 Ser Conway, & Roy 
-UUThomas sound off on 
scripting movies (Conan, Fire & Ice) and 
comics — a two-fisted talk with outspoken 
artist Ernle Colon — porn star Kelly 
Nichols — Don Rosa — more! 


(GaraiTHe ELEMENTALS! 
#17|as reator Bill Willingham 
talks about this super-group! Jerry Gran- 
denetti his years with Will Elsner! — 
Golden Age great Gaylord DuBois. 
Cover by Bill Willingham 


#21$5.00 SHATTER was created 
=J.UYU completely on computer 
— ditist Michael Saenz tells how you can 
do computer comics! Kelley Jones — on 
Marvel's MICRONAUTS! Rick Hoberg 
about drawing THE BATMAN! 
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BACK ISSUES 


Jim Shooter talks abo 
#1455.00secner Wars! Gary 


Groth of COMICS JOURNAL! Scripter 
Steve Englehart sounds off on SILVER 
SURFER and other surprises! SECRET 
WARS cover by Mike Zeck! 
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ZOT! —_writer/artist 
#185.00 scott moctoust a rap 
with original CAPTAIN MARVEL writer & 
Golden Age great Rod Reed — HEAVY 
METAL artist Arthur Suydam — Marvel's 
Carol Kalish! 


‘Gomis THE MARVEL UNIVERSE? (~ 


Marvel Destroys the 
Fred Hembeck 
Universe. . .er. . .something like that — 
Marvel artist Tom Yeates talks about 
TIMESPIRITS — and celebrated British 
writer Ramsey Campbell on comics! 
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\Co-creators John Os- 
#1 585, : O0irander & Tim Truman 
on GRIMJACK! VOID INDIGO artist Val 
Mayerik! Richard Pini & Colleen Doran 
‘on A DISTANT SOIL! Great cover by 
Truman! 


#1985 OO Bitish artist Brian Bot- 
UU land breaks the silence 
about the secret BATMAN VERSUS 
JUDGE DREDD project he and Alan 
Moore have been working on! COMIC 


BUYERS GUIDE’s Don & Maggle- 


The MYTH-ADVENTURES 
#2385.00 of fan favorite Phil 
Foglio! Artist Neil Vokes of Comico’s 
ROBOTECH/MACROSS — inside story 
of Japanese comics, American style. Plus 
a conversation with Cat Yronwode! 


New York, NY 10001 


0 — orany 5 for $15. 


REF COMIC PREVIEW 


THE LEGION OF 
#1 685. 00 ‘SUPER-HEROES! Writer 
—and DC Vice President — Paul Levitz, 
and artist Dan Jurgens — DOOM 
PATROL creator & original X-MEN writer. 
Arnold Drake rattles skeletons at DC! 


#2055.00 utnrus’ Kettn aitten 


and X-MEN artist Dave Cockrum — pub- 
lisher_ Dave Singer about the 
T.H.U.N.D.E.R. AGENTS — news of the 
NIGHTCRAWLER mini-series 


Sal Buscema breaks 
#245.00 ns long silence to talk all 
about the early days at Marvel — Writer 
Max Collins and artist Terry Beatty talk 
about MS. TREE! DC’s Karen Berger on 
SWAMP THING. T. M. Maple, too. 


Fictioneer Books Ltd 234 Fifth Avenue Suite 301 


Order any 3 for $10 — or any 5 for $15. 
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[COUNTS] A totally awesome book- 
#25: [Aas FIVE] tongthinterviow with Jona 
Byre! Collector's item bonus: 30 FULL PAGES: 
OF previously unpublished FANTASTIC FOUR 
pencil art by Byrne! 


BONUS: 


From MR. MONSTER to 
#29-$5.00 tric win Micheet 1. 
Marvel Bullpen with Grateful 

Higgins—pant 2 of Bill 


#33-$5.00 Grip Starney. pan 1 


movie arust Paul Power on Lennon, 
Spleiberg, Cheech & Chong—FANTASIA’s 
forgotten lorepathor Jules Engel, animation artist! 


Send to: 


BACK ISSUES 


Marv Wolfman: CRISIS 
ON INFINITE EARTHS— 
syndicated artist Stan Drake—DC Heroes Role- 
Playing Game designers talk about DC secrets— 
George Perez CRISIS cover! 
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Marvel's Peter David on 
#30-$5.00 SPIDER-MAN—Jan 
Strnad on DALGODA—British HEAVY METAL 
artist Angus MeKle—Brent Anderson tells why 
he turned down X-MEN! 


[TO FIGHT THE KILLER ELITE. 
* YOUD HAVE TO BE CRAZY. 
aire £34 


Artist Bill Sienkiewicz 
#34-$5.00 on tuer's evextra— 
SWAMP THING, SUPERMAN & TV writer Mar- 
ty Pasko—Rick Gryant on ghosting X-MEN 
art—Alan Weiss, part 2—ELEKTRA coven 


TEENAGE MUTANT 
NINJA TURTLES 


TEENAGE MUTANT 
#27-$5.0 TURTLES’ East- 
man & Laird—Stan Drake, part 2—Marvel's Jo 
Dutty on STAR WARS—Marvel & First writer 
Peter B Gillis—original T! 


(COUNTS| Frank Miller's DARK 
#31 [Mass | kaiint—creators of me 
Original Batman: Kane, Finger, Robinson, 
Roussos having conflicting memories—TV's 
Robin, Burt Ward—Miller DARK KNIGHT cover! 


THIEVES) 
#3! 


Weiterfartist team Henry 
#35-$5.00 Voces ware Props on 
X-THIEVES and SOUTHERN KNIGHTS—Denny 
O'Neill, Marvel/DC writer/editor—Catalan 
publisher Bernd Metz—morel—THIEVES & 
KNIGHTS cover! 
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X-FACTOR & SOUTH: 
#28-$5.00 Zan knicirs artist 
Jackson (Butch) Gulce on Marvel's mutants— 
golden age great Bill Woolfolk on the glory days. 
at DC—Bruce Patterson on CAMELOT 3000! 


SWAMP THING artist 
#32-$5.00 stephen sisser 
special porttolio—SF and Golden Age Green 
Lantern writer Alfred Bester—MARMADUKE's 
Brad Anderson—SWAMP THING cover! 


Archie Goodwin on 
#36-$5.00 fMeners New 
UNIVERSE—DR. WHO & JUDGE DREDD writer 
Pat Mills—Americomics’ publisher/artist Bill 
Black—Marvel artist Joe Rubinstein, part 
1—more! 
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TV writers Steve Gerber & Buzz Dixon on the 
comics, syndicated TV shows, and the JOE 
movie—Rubinstein, part 2 — G.I. JOE cover! 


KIRBY! 


[COUNTS] First (and last!) Look at 
AS FIVE] Elite Comics—the King 
‘of comics calls “em as he sees ‘em: Jack Kirby 
(on Stan Lee & Marvel—Bob Burden on FLAM- 
ING CARROT, part 2—Kirby cover! 


Moebius at Marvell— 
#45-$5.00 02%" Ricnard’ Bruning 
& Bob Rozakis on DARK KNIGHT & WATCH: 
MEN, part 1—KATY KEENE’s Bill Woggon & 
Barb Rausch, part 1—lo's more—Moeblus 
cover! 
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#38-$5.00 sresvcer 


#40 [COUNTS] Writeriector steve 
la Riggenberg ina frank in- 
terview with Frazetta, legendary comics artist and 
fantasy painter, including rare photos, art and in- 
side info—Frazetta cover! 


#46 [GQUNTS] MEN & cuMey artist 
AS FIVE] Art Adams exclusive 
first interview—Pulitzer Prize-winning artist Jett 
MacNelly—Woggon & Rausch, part 2—Bruning 
‘& Rozakis, part 2—Art Adams cover! 


X-Factor + ma.X 


#39- $ 5.00 X-FACTOR writer & artist 
+ UY Louise & Walt Simonson 

—X-MEN editor Ann Nocenti—MR. X creator 
‘Dean Motter—ALPHA FLIGHT’S Dave Ross & 
WORDSMITH’S Dave Darrigo—DeMatteis, part 
2 
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#43-$5.00 ‘Sex & Violence in Comics: 
+ UU censorship, discussed by 
Frank Milier, John Byrne, Steve Bissette, Carol 
Kalish, Rick Obadiah, Marvel's original founding 
attorney—more! 


[COUNTS] Rare behind-the-sunes 
#47- (Masa) interview win Charlie 


Brown & Snoopy creator Charles Schulz—TV 
animation artist Darrell McNell—PLAYGIRL's 
Lynn Williams—plenty more! 


Order any 3 for $10 — or any 5 for $15. 


OB BURDEN 
INTERVIEW > 
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#40-$5.00 craved creator Bop 
Burden, part 1—Vortex publisher Bill Marks— 


Darrigo & Ross, part 2—MOONSHADOW's J. 
rt 3—CARROT cover! 


KIRBY, SIEGEL S KANE COME TOGETHER? 
ARTY OF TIT, 


#44-$5.00 Comics greats Jerry 
DO.UYU Siegel, Jack Kirby & Bob 
Kane party—TV stars & comics writers Bill 
Mumy & Miguel Ferrer—Stan Sakal on USAG! 
YOJIMBO—Harvey Comics’ Ken Selig—more! 


#48 The world of THE 

WATCHMEN: — Alan 
Moore bids farewell to comics—WATCHMEN 
tunknown background fiom role-playing writers 
Greenberg & Winninger—morel—WATCHMEN 
cover by Gibbons! 
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MICRA special issue — [COUNTS] A truly totally awesome es The inside story, from LONE WOLF SPECIAL! = Paul Chadwick, creator of is We take a look at 
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terer & husband/wite team Lamar Waldron & Susan | with George Persz! Candid photos — unprinted art | MAX HEADROOM comic — a special issue ] Koike & Kojima, speaks out on censorship! Conversa origins of Fra Millar, more —' Dark Horse] Bullpen Jon Busca on crewing comics the Marvel | NEXUS, pus OCS new BUTCHER, by writer Mika | Leecnthe early daysot Timely & curiam Warten 
Barrows, artist Te Boonthanakt — Marvels Bob Hall | | — inside stories — from JLA/AVENGERS to | colerating Cameos fifth anniversary — original } tions with the Fret Comies crew, including publisher Publishereditor on curse of BORIS THE BEAR | way — living legend Al Willamasa on life before : y days o Timely & surviving Wertham 


Baron — Marvel = 
— MICRA cover! TITANS to WONDER WOMAN! Plus: great cover! Pander Bras. GRENDEL/MAX HEADROOM cover! | lek Obadiah. Original Kojima cover! — Chadwick portfolio & original CONCRETE cover! | fandom — Buseama WOLVERINE cover, more! PUNISHER = Dak Hoc ‘are tar pile ar Helps hanes Aas Marvel 
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‘THE'NAM —BIll Slakiewiez and others tak about} Blackthome publisher Stave Schanes, part one — | Vogel & artist Wile Poppers — Marvels publicity | didn't want to write WOLVERINE — vintage 
REAL WAR STORIES and the realpoltics of war— | June Foray. the voice of Bullwinkle’ Rocky — TV | machine Satil & Rutt on secrets behind successes ] BATMAN artist Jery Robinson, part one — a look 
original (NAM cover by Vansant! Critic Meal Babler on Superman — more! — Sine Schanes, part two — more! inside TSR and DUNGEONS & DRAGONS — more! 
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457 (Gre) Areorsemce one | #58-$5.00 Lim a her | #59- $5.00 Mostar. | #60-$5.00 wn tracer = 


BFIVE] the secret exploits of 

WINNIE THE POOH, CONAN & more — BATMAN Hoberg tell the inside story — Jerry Robinson, final cer, OMAHA ---Marvel and DC master aruist Gene TV writer ot LASSIE, SUPERMAN, | SPY and 
fet dry Ranaae. part two — our fist interview | part — Britons MeManus & MeKanze on JUDGE } Golan — Belgium Alain Bara on Herge& TINTIN— ] more, Jackaon Gili, tells tales — Italian comics 
with dead man inside the Marvel Bullpen’ DREDD — hot Storm cover art by Will Meugnlat original OMAHA cover plus more! scene "X"-plored — plenty more to amaze & amuse! 
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#73-$5.00 SeurranoTHE BEAST 

+QU — artist Wendy Pini on 
the set of the TV series — Bill Los on JONNY 
QUEST and more — comics from the French point 
of view. Pil cover 
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# 74-$5. QQ Mar Wottman on Batman 


— Matt Grosning on LIFE 
IN HELL —Willlam Stout, dean of the dinosaurs, pt 
1 — Steve Sibra on Batmania. Stout cover. 


[COUNTS] BATMAN exec producers 
#77- [AS FIVE| Wicd Use 8 Bon He 
nike — Yvonne Craig, Batgirl — Jean-Cinade 
Mazleres on VALERIAN — Dean Motor & Mark 
‘Askwith on PRISONER, more! 
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81 [COUNTS] tees Mefotenes hot new 
AS 3) SPIDER-MAN series — 
FLASH GOROON's Den Barry pt. 1: the golden age 
of comics — Gane Simmons of KISS rock group on 
comms fandom, move! Mefarlane SPIDEY covert 
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#78-$5.00 Sate 
— rare and valuable unseen Batman art by Pera. 
Byrne, Kirby Zeck, Steacy Wrightson, Sienkiewicz, 


many more! Rude cover. 


GD [COUNTS Frank Miter on ROBOCOP 

AS FIVE] 2, GIVE ME LIBERTY, 
HARD BOILED & ELEKTRA LIVES AGAIN — 
co-creator Pater Laird on TURTLES movie & more 
— Dan Barry pt. 2: Mckay Spillane & more! Original 
Millar cover! 


[COUNTS| Howard Chaykin on BLACK 
#75 (isewe KISS, FLAGG, more — 
Gerry Conway on PUNISHER — French and Belgian 
Comics — Mobius on BLUEBERRY, Bil Slut, pt 2, 
from Conan to Godzilla. Chaykin cover 


#76-S5 00m ncne! 


{ri on X-MEN — Bill Stout, pt. 3, Red Sonja to 
Disney. Siestri cover. 


TURTLES: the Movie! 
Inside story with screen 
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writers Bobby Herback and Todd Langen — actress 
Judith Hoag — producers Tom Grey and Simon Fields 


#83-$5.00 SRENDEL vs. BATHAN 
UU 2s told by Mat Wagner — 
Archie Comics’ TEEN TURTLES — Dan Barry pt. 3: 
Frazeta, Stan Les, more — McKervie Queen's Barle 
Mireut! Matt Wagner cover! 
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#80- $5. 00: LEGENDS OF THE DARK 
KNIGHT artist Ed Hannigan 

— Tom Sutton on SQUALOR — Jobn Celarda, trom 

‘TARZAN to BUZ SAWYER. Hannigan cover. 


‘Superstar artist Sam Kieth 

on WOLVERINE & ALIENS 
— Ken Mitehroney on SPACE ARK. TINY TOONS, 
TURTLES — Dan Barry. pt. 4: Shah of ran to Kirk 
‘Douglas — Archie TURTLES update, more! Original 
Kisth cover! 
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#85- $5 00 85, SPIDEY sPeciatr 
+ UU Movie scripter Ted Newsom 
— Todd MeFarlane's censored Spidey scene — Erik 
Larean on Spidey & Punisher — Stan Lea — John 
Prontica, pt. 1 — more! Original Larsan cover! 
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#86-$5 (0 Caries bastey Jota Bye 
«UU answers his critics — from 
SUPERMAN to SHE-HULK thru AVENGERS & 
NAMOR! Plus Martin Wagner of HEPCATS, John 
Pruatcs, pt. 2 & more! 


#89-$5 (00) ROCKETEER movie sr, 
5 ter (and FLASH producer) 
Paul DaMeo — SPIDER-MAN's John Romite Sr. — 
Kyle Bakar — Hitcheotk’s storyboard artist Harold 
Michanison! Neal Adams ROCKETEER cover! 


490- $5. 00 a Kits Hn Bate, ob 

Mare Silvestri & 
sora btion cians ro Love or Money? Will 
Murray on THE DESTROYER — Rick Norwood on 
Classic. comic strips. Hot Fabian cover! 


#93- Secret origins of OC's new 
AS 3_} ROBIN revealed by writer 


Caries Dixon and artist Tom Lyla — a chat with 
YUMMY FUR’s Chester Brown — Remy Bastion pt. 2 
— plus an original Lyle Batman/new Robin cover! 


#94-$5.00 sare Fa on Mares 
UU ineinity GauNTLET — 
writer Petar Oavid on adapting THE ROCKETEER 
from movies back to comics — FLARE to SIMP- 
SONS. Tim Burgard — Bastion, pt. 3! Perez cover! 


once J 
3 for $10 — or any 5 for $15. 


SoM ALIENS VS, 
A) PREDATO! 


@mies. 


e TERVIEW 


#87-$5 0 fom, ALIENS vs. PRE: 
. DATOR to TERMINATOR 
with writers Mark Verheiden and John Arcadi — 

& Richard Pini on ELFQUEST Il — ALIENS artist 
Karl Story — plus Randy 8'radiey on Dark Horse! 


#88-$5.00 Aiki Ts fast 
+ UU producer (and ROCKETEER 
movie scripter) Danny Blison — BEETLE BAILEY's 
erry Dumas — C's Juli Schwartz on the Silver 


#91-$5.00 SimiessmoveasiPut 

. Power in a candid, full 
length, issue-long interview with acclaimed atist/ 
Publisher Neal Adams — art a-plenty — plus an 
all-new CYBERRAD cover by Adams! 


#92-$5.00 Siast,ROERS Howard 
UU mackie is not — Marvel 
artist Radugy Ramos on TOXIC AVENGER — comics 
in nearby Mexico sell by the milions, Remy Bastien, 
Pl. 1! Ghost Rider/Toxie cover by Ramos. 


SECRET OF THE OOZE 
sorpter Todd Langan talks 
about the TURTLES Il movie — wrter/anist 
Charles Vess on Spider-Man & more, pt. 1. — from 
EC to early Marvel with Gane Cola, more! 


495- $6. OL 


#96-$5.00 Srotignon Manes new 
«UU x-FoRCE ina fact-packed 
confab with Fabian Wiciaze — SPIDEY & SAND- 
MAN artist Charles Vess. pt. 2 — Gene Colan on 
‘Comics art pt. 2! Lila X-FORCE cover 


Send to: Fictioneer Books Ltd 234 Fifth Avenue Suite 301 


New York, 


NY 10001 


a a 
Order any 3 for $10 — or any 5 for $15. 


#97-$5.00 ROCKETEER MOVIE! An 
. epic and engaging inter 
view with Dave Stevens on Rocketeer. comics and 
good girl art — Plus Gene Colan. pt. 3. Movie 
storytelling and Comics Early Days! 


COMICS 
INTERVIEW 


Batman vs. Judge Dredd. 
#101-$5.00 wire hw Sra and 
artist Simon Bisley — plus Petar David on WOLVER- 
INE — Val Somalis on LOBO & DEMON — Murpiry 
‘Anderson, more! Original Bisiey cover! 


Artist Stroman & 
#105-$5.00 sre ree oon ne 
All-New X-FACTOR — HISTORY OF MARVEL 
raven Le Denials — answers to the C! 100 Quiz — 
more! Original! Sireman X-FACTOR cover! 


BACK ISSUES 


#98- $5. 00 Ne" NEW Xue Chris Clare- 

Jim Lee, Whites Por- 
taclo and Scott Willams make pia history for 
Marvel! Gene Colan, pt. 4 — Wolverine. Plus Jim Lee 
X-Men cover! 


#102-$5.00 sting sewen. soo 
UU scripting X-MEN, sad 
state of the comics industry — Australian AIR 
HAWE artist, John Dixon, pt. 1 — SWAMP THING 
‘cripter Nancy Collins speaks! Jim Lee X-MEN cover! 


aged * THE THING! 


‘Seu & BUINES 
#106- $5. oon AEN yPERUCIDE 


Das ove an adapting 
THE THING to comics — Ed Hannigan on SKULL & 
BONES — lots more! Original Hannigan S&B cover! 


Send to: Fictioneer Books Ltd. 


"¥99- $5. 00am som 
writers speak — plus 
Grant, Simon Bisley & Keith Giffen on LOBO — 
Loeb & Tim Sale on DC's new CHALLENGERS OF 
THE UNKNOWN — Plus LOBO cover by Bisiay! 


#103- $5. 00 saxo SANDMAN rere 


MAN ti BOOKS OF MASIC To BATHAN — Sey 
Marvel Aor Dek pr — ty Carel att 
im Moneay — John Dixon pt. 2! Hot Fabian cover! 


#107-$5.00 os, independent & 
i iconoclastic creator of 
the aardvark, in an open & exclusive interview with 
‘Stave Bissetia talks for the first time about CEREBUS 
— more! Original Sin/Serard CEREBUS cover! 


cose meeu niin 


yy y Wop 


counts i 
#100-€3 $3 jess 


—100 duiz coat Index 1st 100 Issues! Also, 
Enki Bilal, Alex Kotzky. Don Heck. Will Eisner! Unpub 
lished Art by Byme, Perez, Mille. McFarlane. more! 


#104-$5. 00", WAR OF THE GODS! 
Peraz quits OC 
over fiasco, tells all — fem. one 
storyboarding with top artist Tad Boonthanakt 
more! Hot original Tad B. WOLVERINE cover! 


#108-$5.00 Pte waning wit 
artist Art Spiegelman on, 
MAUS — Australian writer David Dee Vries & artist 
‘Blann Lumsden on comics down under — LEGION 
legend Hay Broertjes on early comics fandom! 


234 Fifth Avenue Suite 301 
New York 10001 


ORIGINS OF TARZAN! 
= comies 


#109- $5. OO teqreafemn o 
Burroughs 


Betopthe bal onan inconr = PRINCE 
VALIANT’ Job Callen Merply — moral 


BACK ISSUES 


Order any 3 for $10 — or any 5 for $15. 


STAR TREK! 


#110-$5.00 saree sre 


DEEP SPACE 9 — Water Keanig on 
ing — TREK TNGeetpton Wa 8 an 
(aetartec, pt. 2! New Pareall/Baler TREK cover! 


resect | #114-$5.00 Sarcecomnssn 
kinds of art and lots of info — also inside Skybox 
a nang corse WAN Ocerga, Wine, et: Bren cards — 


COmics 
INTERVIEW 


#11785. 00 tomo, "aivotak 
DEADMAN, Kelley ie art 
ier Ea MAN cover! 


Send to: 


#185. cea 


RoboCop : Terminator! 


nauk 


=, SOMICES 
“INTERVIEW 


#111-$5.00 Uncredited BATMAN 
. RETURNS writer Weelay 
Sarck (CAPE FEAR, FINAL ANALYSIS, others) tells 
tales — ROBOCOP VS. TERMINATOR artist Wait 
‘Simeasea — lots of art! New Slmansen cover! 


New York, NY 10001 


“ANIMATED X-MEN 


#112-$5.00 fy ewe io a 


X-MEN show — SOUTHERN KNIGHTS/CHAM- 
PIONS/FLARE crossover — director of BEBE'S 
KIDS talks — more! Original X-MEN/TV cover art! 


#120-$5. 0k a 
‘age SUPER- 


Fictioneer Books Ltd 234 Fifth Avenue Suite 301 


Look What’s New In 
COMICS INTERVIEW 


Can't count on your retailer to stock enough copies of every 
COMICS INTERVIEW? 


Tired of missing important issues? 
Still don't have a full-service comics shop in your area? 


eally can't afford to miss an issue of COMICS 
of our back issues are currently selling for as 
e! Best of all, as a subscriber, you need not 
issues because they're already sold outat 
‘ou get there. 


are other benefits, too. 


per issue postpaid, whereas the cover 
5 or more for special issues. When 
» them hit your mail box atthe same 
omies news, in the hottest interviews 
VIEW! 


10th Anniversary of 
INTERVIEW!! 


NON- 
PRICE GUIDE 
ZINE! 


THE 


I RT MY SUBSCRIPTION WITH 
I COMICS INTERVIEW #___ 1 
H Subscriptions: $36 — 12 issues — U.S.A. ($51 Overseas & Canada). 1 
1 
T A . 1 

NAME 

H Meo H 
1 ADDRESS eeaioaes ae | 
f 1 
| crv STATE = “ZIP: ] 
SS en | 


ORDER FROM 
FICTIONEER BOOKS, LTD. 
234 FIFTH AVE. @ SUITE 301 
NEW YORK, NY 10001 


- > a. 


e 


° ES. 
ee FE 


EXPLORE THE WORLD 
OF COMICS WITH 
SCOTT McCLOUD 


“Scott McCloud’s book, 
Understanding Comics, 
is a must read for any true 

connoisseur of comics. Don’t 
let its entertaining format 
fool you — it’s an in-depth 

look at what makes the 

comics medium so great. IfI 

knew half as much as Scott, 
this is the book I’d write!” 

— Jim Lee 


_ UNDERSTANDING 


B THE ULTIMATE BOOK = <2 
} ABOUT COMICS ....sssssee. fr 


ples $4.00 U.S./$6.00 CAN/S12.00 ail otter countries tor shipping and 


honaling. U.S. funds or internarionat money order. 


ADDRESS 


any. 


STATE/ZIP 


PHONE 


Mail yor order to: Fictioneer Books Ltd., 234 Fifth Ave, 
Suite 301,New York, NY 10001 


PREVIEWS wil! send you 
head-over-heels with every 
issue for 1993 filled with new 
regular features between two 
spectacular covers. 


= PREVIEWS Comics, 
featuring John Byrne's 
Aliens: Earth Angel 
from Dark Horse and 
Defiant's The Good 
Guys by Mike W. Barr 
and Grey—in fu// color 
and available nowhere 
else! 

= PREVIEWS Presents: 
Exclusive COMICS 
sneak-previews! 

= PREVIEWS Interviews, 
starring top creators and 
personalities in comics 
and beyond! 

= Marvel Highlights— 
32 powerful pages packed 
with indispensible 
information from the 
House of Ideas! 

= Valiant Spotlight— 
News of the New Era 


in comics! 
The DC Classic Win Valuable Prizes m 
Cover Gallery! from Malibu's Bravura Line! 
. ; , | 
= full-colorGems j —- 
of the Month! 


= Advance information PREVIEWS: 


and convenient ordering for the latest in the first (and last) word in comics, no 


mics and collectibles! 
a matter how you look at it. Comprehensive, 
colorful, collectible—and available at fine 
comics shops everywhere! 


PREVIEWS is a publication of Diamond Comic Distributors, Inc., the industry's leading distributor of new comics and related merchandise. 


